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WATTERSON  DINNER. 

DISTINGUISHED  EDITOR  GUEST 
OF  THE  NEW  YORK 
PRESS  CLUB. 

Pleads  for  Clean  Journalism  —  De¬ 
clares  That  News,  Like  Victuals, 
Should  Be  Served  Hot  and  Savory 
— Recounts  Early  Experiences  and 
Tells  of  Difficulties  in  Finding  Work 
— Old  Virtues  Best, 

More  than  one  Iniiulrcd  newspaper  ' 
men  attended  the  dinner  given  by  the 
New  York  Press  Club  last  Saturday 
evening  in  honor  of  Colonel  llenrv 
Watterson,  editor  of  the  Louisville 
Courier-Journal.  The  dinner  was  one 
of  the  most  successful  ever  held  !>> 
the  club  and  marked  throughout  h\  j 
great  enthusiasm.  Differences  of  ; 
opinion  were  laid  aside  and  forgotten 
about  and  in  the  spirit  of  comradeship 
which  prevailed  all  united  in  pajMir* 
tribute  to  the  “most  beloved  editor." 

Frank  I.  Cobh,  of  the  Xew  York 
World,  presided  as  toastmaster  and 
introduceil  Colonel  Watterson,  who  ■ 
spoke  as  follows: 

“I  was  born  ne.xt  door  to  a  print 
shop,  and  grew  up  in  a  newspaper  of-  ' 
fice.  First  and  last,  I  have  filled  every  ; 
newspaper  function  from  galley  boy  ’ 
to  leader  writer.  I  am  proud  of  my  ‘ 
calling  and  jealous  of  its  good  name. 
Until  I  gave  up  all-around,  all-night 
work,  I  was  never  so  happy  as  toward 
the  wee,  sma’  hours  when,  the  boj-s 
around  me.  wires  were  flashing  and 
feet  were  hurrying,  and  the  presses 
were  beginning  to  thunder  below.  ; 
Now  that  1  no  longer  see  the  paper  j 
to  press,  it  rejoices  me  to  find  myself  j 
still  surrounded  by  the  boys — the  boys  ! 
in  the  trenches — and  to  recall  the  old  i 
days  and  nights,  and,  in  fancy,  to  be-  ' 
lieve  that  there’s  life  in  the  (dd  man 
yet !  i 

“Not  one  of  you  has  walked  these  j 
streets  in  search  of  work  more  wist-  | 
fully,  and  sometimes  more  despair 
ingly,  than  I  have.  I  remeinbcr  once 
seeing  young  James  Gordon  Bennett 
through  a  window  of  the  old  Herald 
office,  and  of  murmuring  with  John  ^ 
Leech’s  ragged  urchin,  looking  on  a  | 
little  boy  in  a  I.ondon  home  eating  , 
plum  pudding,  ‘Wouldn’t  it  be  bully  ' 
to  be  him?’  Just  fifty-two  years  ago 
Mr.  Dana,  then  on  the  Tribune,  paid  j 
me  $5  for  a  bit  of  what  would  be  i 
called  space  writing  now,  and  ten  ; 
years  afterward,  when  we  had  come  i 
to  be,  as  it  were,  professional  col-  j 
leagues,  he  w.as  pleased  to  be  re-  | 
minded  of  the  circumstance,  and  from 
that  hour  to  the  day  of  his  death  was 
my  most  excellent  friend  and  comrade. 

“I  beg  you  will  not  be  alarmed.  1  | 
am'not  going  to  weary  you  with  remi-  j 
niscences  nor  set  up  for  a  school-  | 
master.  Still  less  is  it  my  purpose  to  | 
deliver  a  lecture  on  journalism.  1  | 
think  I  know  what  news  is  and  how 
to  prepare  it  equally  for  the  tea  table 
and  the  breakfast  table.  Like  victuals, 
it  may  be  served  hot  and  savory,  or 
raw  and  unsavory,  be  brought  on  plain 
or  be  dressed  and  decorated,  to  suit 

(^Cottlimtcd  on  page  4.)  ' 
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EDITORS  MUST  PAY  FARE. 

Nebraska  Supreme  Court  Holds  They 

Can’t  Exchange  Ads  for  Mileage. 

.•\ccording  to  a  decision  in  a  test 
case  by  the  Supreme  Court  of  Xe- 
braska,  newspaper  proprietors  cannot 
exchange  advertising  for  mileage,  the 
court  holding  that  such  advertising 
contracts  are  in  violation  of  the  State 
Railway  Commission  act. 

The  test  case  was  an  action  of  the 
attorney  general  to  prevent  issuance 
of  mileage  by  the  Union  Pacific  Rail¬ 
road  in  payment  of  its  advertising  con¬ 
tracts.  The  decision  is  in  part  as  fol¬ 
lows: 

“Under  the  law  in  this  State,  news¬ 
papers  may  not  exchange  transporta¬ 
tion  for  services  or  property  by  way 
of  barter.  Such  a  contract  contra¬ 
venes  the  intent  and  purposes  of  the 
statute,  which  prohibits  unjust  dis¬ 
crimination,  and  which  seeks  to  pre¬ 
serve  to  every  individual  an  equal 
right  to  the  transportation  service  of 
every  common  carrier  upon  equal 
terms  with  every  other  individual.” 


A  REAL  LOTTERY  MAN. 

Woman  Holding  Winning  Ticket  Can 
Marry  Chicago  Cartoonist. 

The  woman  holding  the  winning 
ticket  during  the  first  week  of  the 
play,  “The  Lottery  Man,”  at  the 
Lyric  Theatre,  can  marry  .\rthur  L. 
Bowen,  a  newspaper  cartoonist  of 
Chicago,  if  she  is  single. 

The  management  of  the  Lyric  of¬ 
fered  the  Xewspaper  Club’s  building 
fund  fifteen  per  cent,  of  the  gross  re¬ 
ceipts  of  the  lirst  week  of  “The  Lot¬ 
tery  Man"  if  one  of  its  members  would 
contract  to  marry  the  woman  draw¬ 
ing  the  winning  number.  number 
will  be  given  to  each  woman  buying 
a  seat. 

The  members  of  the  club  decided 
last  week  that  a  victim  should  be  se¬ 
lected  by  lot.  The  lot  fell  to  Mr. 
Bowen,  who  gracefully  accepted  *he 
proposition. 

Increases  Capital  Stock. 

The  Tuscaloosa  (.\la.)  Times-Ga- 
zette  has  increased  its  capital  stock 
from  $10,000  to  $25,000. 


5  Cents  a  Copy 

GREAT  AERO  PRIZE. 

THE  NEW  YORK  WORLD  GETS 
CREDIT  FOR  GLEN  H. 
i  CURTISS  FLIGHT. 

t  .  _ 

Idea  of  the  $10,000  Prize  Suggested 

Two  Years  Ago — First  Attempt  to 

Win  It  Last  Year  Failed — Joseph 

Pulitzer,  Jr.,  Responsible  for  New 

Offer  of  $30,000  Prize — Chronology 

of  the  Idea  During  Two  Years. 

The  Xew  York  World  this  week 
was  given  the  widest  and  most  ex¬ 
hilarating  publicity  ever  accorded  to  a 
newspaper  in  .America. 

The  epoch-marking  flight  of  Glenn 
Hammond  Curtiss  in  his  bi-plane  from 
I  .Albany  to  Xew  York  last  Sunjlay 
has  been  almost  unanimously  credit¬ 
ed  by  newspaper  publishers  in  this 
country  and  also  in  Euroiie  to  the 
World.  Immediately  after  Mr.  Cu'- 
tiss  finished  his  trip  through  the  ai', 
the  treasurer  of  the  Press  Publishing 
Company  handed  to  him  a  check  for 
$10,000,  the  prize  he  had  won. 

MOTIVE  I.X  OFFERIXe.  THE  PRIZE. 

\ 

The  entire  affair,  from  its  inception 
nearly  two  years  ago,  was  managed 
by  .Arthur  Billing,  assistant  business 
manager  of  the  World,  and  William 
..A.  Johnston,  one  of  the  editors' of 
the  Sunday  World.  Mr.  Johnsfon, 
speaking  to  a  representative  of  The 
Kiiitor  AXI)  Publish Fji,  made  the  follow¬ 
ing  statement : 

“The  object  of  the  Xew  A'ork 
World  in  offering  this  prize  was  to 
arouse  public  interest  in  .America  in 
the  possibilities  of  air  travel  to  dem¬ 
onstrate  the  practicability  of  the 
aeroplane  to  the  people  of  the 
United  Stales,  and  to  encourage  and 
stimulate  aviators  to  mark  the  prog¬ 
ress  in  invention  and  achievements 
-.ince  the  days  when  Robert  Fulton’s 
Clermont  steamed  up  the  Hudson 
from  Xew  York  to  .Albany.” 

'  NEW  THIRTY  THOUSAND  DOLLAR  PRIZE. 

i 

.At  the  banquet  given  by  the  World 
to  Mr.  Curtiss,  in  the  Hotel  .Astor, 
Xew  A'ork,  last  Tuesday  evening, 
Mayor  William  J.  Gaynor  rose  and 
said: 

“I  am  asked  to  make  the  following 
announcement:  Mr.  Curtiss’  memorable 
flight  has  demonstrated  the  possibilities 
of  intercity  .communication  by  aeroplane. 
To  further  encourage  aviators,  to  inspire 
,  the  brave  and  heroic  pioneers  in  air 
I  travel  to  still  greater  feats.  The  World 
I  and  St.  Louis  Post-Dispatch  now  offer  a 
'  prize  of  $.30,000  for  the  first  successful 
j  aeroplane  flight  between  Xew  A'ork  and 
'  St.  Louis.  The  conditions  governing 
j  the  flight  will  he  announced  shortly,  after 
I  a  conference  with  aeronautic  experts. 

“While  this  prize  is  positively  offered 
I  am  advised  that  it  is  subject  to  an  in¬ 
crease.” 

In  the  editorial  offices  of  the  World 
i  it  was  said  that  the  offer  of  the  $30,- 
,000  prize  was  suggested  by  Joseph 
Pulitzer,  Jr.,  secretary  of  the  Press 
.  Publishing  Company  and  youngest 
j  son  of  the  proprietor  of  the  World 
and  the  St.  Louis  Post  Dispatch. 

!  The  chronology  of  the  idea  which 
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was  consummated  last  Sunday  will 
probably  be  of  value  to  future  his-' 
torians.  Here  it  is; 

In  the  fall  of  1908  the  World  staff 
considered  these  questions:  “What 
can  the  World  do  to  aid  in  the  Hud- 
son-Fulton  celebration  of  1909?" 
■“What  can  be  done  that  has  not  been 
■done?” 

On  September  24  one  of  the  editors 
put  into  concrete  form  the  idea  that 
it  would  be  possible  to  duplicate  in 
the  air  the  journey  of  Robert  Fulton 
between  Xew  York  and  .Albany. 

Joseph  Pulitzer  approved  the  idea 
on  January  26,  1909,  and  on  Febrnar\ 
24  it  was  adopted  by  the  commission 
in  charge  of  the  celebration  as  a  part 
of  the  official  program. 

FIRST  ATTEMPT  FAILED. 

On  September  29,  1909,  Captain 
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Foreign  Advertising  Representatives 
I,  A.  KLEIN  JOHN  GLASS 

Metropolitai  Tcwcti  N.  Y.  Boyce  Bldg.,  Chicago 


Thomas  Scott  Baldwin  and  George  B. 
Tomlinson  started  from  Xew  York  in 
dirigible  baloons  to  win  the  $10,000 
prize.  Both  failed.  Baldwin  fell  imo 
the  Hudson  river  almost  at  the  start, 
and  Tomlinson  fell  near  White  Plains, 
about  ten  miles  from  the  Xew  York 
city  line. 

The  prize  offer  was  renewed  on 
October  10,  1909,  and  provided  that  it 
was  to  remain  open  for  one  year. 

On  May  20,  1910,  the  World  an¬ 
nounced  a  modification  of  the  condi¬ 
tions.  The  original  conditions  re¬ 
quired  that  the  flight  must  be  continu¬ 
ous  for  the  entire  distance.  This  was 
changed  to  permit  one  stop. 

Mr.  Curtiss  officially  entered  for 
the  contest  on  May  24  of  this  year, 
and  six  days  later  he  won. 

It  seems  worthy  of  note  that  the 
Xew  York  Times,  a  rival  of  the 
World,  chartered  a  special  train  and 
kept  it  ready  and  manned  during  sev¬ 
eral  days  to  start  at  the  same  time  as 
Mr.  Curtiss  and  observe  the  flight  all 
the  day  to  Xew  York.  The  flight  was 
actually  observed  from  the  Times’  spe¬ 
cial  and  the  details  reported  from  the 
train. 


I  Joliet  (Ill.)  Republican  Elects  Officers. 

I  Leon  McDonald  has  been  made 
I  president  and  T.  Cheadle  general 
manager  of  the  Joliet  (Ill.)  Republi¬ 
can  Printing  Company,  following  the 
retirement  of  Dwight  C.  Haven,  for¬ 
mer  president  and  general  manager. 
Mr.  Haven  quits  newspaper  work  to 
resume  the  practice  of  law. 


AD  MAN  RECOGNIZED 

William  Elliot  Lowes  Made  Official  of  | 

the  Baltimore  &  Ohio  Railroad — 

Can  Now  Back  Up  Adjectives 
with  Official  Facts — Widely 
Known  Among  Newspa¬ 
per  Men  the  Coun¬ 
try  Over. 

William  Elliot  Lowes,  editor  of  the 
Baltimore  &  Ohio  Railroad  Com- 
Ipany’s  unique  magazine,  “Book  of  the 
Royal  Blue,”  and  until  recently  known 
as  “advertising  agent”  of  that  rail¬ 
road,  has  been  formally  placed  in  the 
ranks  of  the  active  management  of 
tile  road  under  the  title  “assistant  gen¬ 
eral  passenger  agent.”  The  circular 
announcing  tlic  appointment  further 
states,  "in  charge  of  advertising  and 
train  schedules  and  such  other  du¬ 
ties,  etc.” 

To  the  thousands  of  newspaper 
men  in  both  the  news  and  counting 
rooms  of  the  country,  this  announce¬ 
ment  will  bring  positive  pleasure,  as 
there  is  no  more  widely-known  rail¬ 
road  advertising  man  than  Mr.  Lowes 
or  one  more  generally  popular.  Hav¬ 
ing  been  identified  so  intimately  with 
various  extensive  editorial  and  polit¬ 
ical  excursions,  and  having  been  also 
one  of  the  prime  movers  and  the 
transiiortation  mainstay  of  the  .Amer¬ 
ican  Press  Humorists,  he  is  known 
and  loved  among  the  profession  every¬ 
where,  even  aside  from  the  advertising 
patronage  he  has  been  (and  is  now 
more  so)  able  to  furnish  when  circum¬ 
stances  seemed  to  justify.  .Also  his 
connection  with  the  advertising  and 
literary  magazine  of  the  road  has  ex¬ 
tended  his  acquaintanceship  far  out¬ 
side  the  beaten  track  of  mere  railroad- 
ing. 

Mr.  Lowes’  recognition  in  this  ca¬ 
pacity,  after  his  thirteen  years  of  serv¬ 
ice  with  the  Baltimore  &  Ohio  and 
eight  years’  apprenticeship  with  the 
Big  Four,  means  much  from  the  liter¬ 
ary  and  advertising  man’s  standpoint. 
It  means  that  the  importance  of  intel¬ 
ligent  advertising  management  is  con¬ 
sidered  such  as  to  -warrant  the  com¬ 
pany’s  bestowing  upon  the  man  who 
makes  their  good  statements,  the  au¬ 
thoritative  right  to  make  their  state¬ 
ments  good.  It  means  much  in  the 
vouchsafing  of  good  faith  in  advertis¬ 
ing. 

In  brief,  it  recognizes  as  absolutely 
vital  the  advertising  and  publicity  end 
of  the  business,  and  gives  to  Mr. 
Lowes  a  privilege  envied  him  by  less 
fortunate  advertising  agents — that  of 
having  something  to  say  about  what 
he  is  to  advertise. 

If  he  wants  to  say  better  things  of 
his  road  than  he  might  truthfully  say 
of  any  other,  he  is  in  a  position  to  ex¬ 
ercise  some  official  influence  toward 
making  that  service  such  as  to  war¬ 
rant  the  declarations  he  desires  to 
make  or  that  he  believes  would  be  in¬ 
telligently  effective  in  attracting  busi¬ 
ness. 

His  appointment  became  effective 
on  June  1. 


To  Resume  Newspaper  Work. 

It  is  said  that  Robert  Wynne,  for¬ 
mer  United  States  Consul  General  in 
London,  intends  to  resume  newspaper 
work  in  the  British  capital.  Mr. 
Wynne  is  intimately  acquainted  with 
London  and  its  celebrities.  Before 
becoming  postmaster  general  he  en¬ 
joyed  a  long  and  successful  career 
as  a  journalist  and  was  at  one  time 
president  of  the  Gridiron  Club  of 
Washington. 


C.  F.  Kelly  &  Co. 

Offer  Exceptional  Opportunities  to 

NEWSPAPERS 

Seekinif  Representation  in  the 

FOREIGN  FIELD 

Representinii 

BLFFALO  (N.  Y.)  NEWS 

TRENTON  (N.J.)  TIMES 

Mr.  KELLY,  for  the  past  two 
and  one-half  years  treasurer  of 
Hand,  Kno.v  &  Co.,  and  previ¬ 
ously  for  two  years  with  Smith  & 
Thompson,  has  associated  with 
himself: 

Mr.  W.  H.  SMITH,  for  many 
years  senior  partner  of  Smith  & 
Thompson,  and 

Mr.  H.  F.  HOSLEY,  recently 
advertising  manager  of  the  Boston 
Sunday  Post. 


OFFICES ; 

NEW  YORK  CHICAGO 

Metropolitan  Bldif.  People’s  Gas  Bldif. 


CALLS  NEWSPAPERS  UNFAIR. 

Kansas  Druggist  Charges  Yellow 
Press  with  Injustice. 

•An  att.Tck  on  ncwspcipers,  p.irticu- 
larly  those  of  the  yellow  type,  was 
made  by  A.  E.  Topping,  of  Over- 
brooke,  Kan.,  before  the  Kansas  Phar¬ 
maceutical  .Association,  in  session  at 
Salina  last  week. 

Mr.  Topping  declared  that  the  peo¬ 
ple  put  too  much  confidence  in  the 
family  newspaper  and  suffered  there¬ 
by.  “Newspapers  arc  doing  an  injus¬ 
tice  to  the  druggist,”  said  Mr.  Top¬ 
ping,  “by  conveying  the  impression 
that  a  majority  of  the  products  of  the 
drug  stores  arc  below  standard  and 
leaving  the  impression  that  the  drug¬ 
gists  arc  trying  to  defraud  the  public 
and  are  opposed  to  standard  products 
and  the  pure  food  and  drug  laws.” 


PRESS  AS  AN  EDUCATOR. 

Edmund  Burke  Tells  Law  Students  to 
Read  Newspapers. 

Newspapers  arc  the  greatest  educa¬ 
tors  in  the  world,  declared  Edmund 
W.  Burke  before  the  graduating  class 
of  the  Kent  College  of  Law  in  Chi¬ 
cago  last  Saturday. 

“Whatever  you  do,  read  the  news¬ 
papers.  They  arc  the  greatest  edu¬ 
cators.  If  you  can  have  your  choice 
of  your  Blackstonc  or  a  daily  paper, 
take  the  newspaper.  By  constant 
reading  you  will  acquire  knowledge 
and  ability  to  distinguish  the  worthy 
from  the  unworthy.” 


The  Blanchardville  (Wis.)  Blade 
has  been  sold  to  F.  A.  Green. 


Hiiih  Class 

Financial  Advertising 

j  The  Xew  York  Times  publishes  more 

I  financial  advertisements  than  aay  other 
j  morning  or  evening  newspaper  in  the 
i  United  States.  Only  the  announce¬ 
ments  of  banking,  insurance,  and  other 
leading  corporations  and  first-class 
brokerage  houses  are  accepted. 

Objectionable  and  disingenuous  ad¬ 
vertising  rigidly  excluded. 

The  New  York  Times 

i  **A1I  the  News  that’s  Fit  to  Print  ** 
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CIRCULATION  MANAGERS 

Enjoyed  Annual  Outing  in  the 
Catskills. 

More  tb.m  fifty  members  of  the 
Circulation  Managers’  .‘Vssociation  of 
Xew  York  and  vicinity  made  their 
fifth  annual  pilgrimage  to  Catskills 
last  lieck  as  the  guests  of  Richard  S. 
Barrett,  publicity  representative  of  the 
Catskills. 

Among  those  in  the  party  were: 
Charles  Newman,  Brooklyn  Daily 
Eagle;  William  Rague,  Staten  Island 
Delivery;  F.  Stone  and  Luke  Filan, 
Brooklyn  Citizen;  Samuel  Booth. 
Globe;  Robert  McLean,  Philadelphia 
Evening  Bulletin;  Ned  Cunningham, 
New  York  Tribune;  Elias  Longstreet, 
Asbury  Park  Press;  W.  J.  Dempsey, 
S.  Samuels,  Charles  Monaghan,  Frank 
McCabe  and  J.  M.  Scott.  World; 
Charles  Flanagan,  Times;  Theodore 
Kessel,  Victor  Ridder  and  William 
Hoffman,  Staats  Zeitung;  John  Mers- 
heimer.  New  York;  John  Fenton,  New 
York  Press;  P.  O'Neil  and  H.  E. 
Meyers,  New  York;  Harry  Boylan, 
Enterprise  News  Company,  Newark; 
Charles  Wolfarth,  Newark  Star; 
Frank  Frugone,  Italian  Evening  Bul¬ 
letin;  James  McKernan,  New  York 
World;  Howard  Connelly,  superin¬ 
tendent  Railroad  Mails  Service,  Ni  Y. 
P.  O.;  A.  W.  Tenney,  Brooklyn;  J. 
Feiterman,  N.  Y.  P.  O.;  George  Haul¬ 
ier.  Union  News  Company;  M.  J. 
Wilson,  Nassau  News;  W.  W.  Kirch, 
Newark  News  Company;  William 
R-ng  and  Harry  Huess,  New  York 
World;  R.  S.  Barrett,  Catskill  pub¬ 
licity  representative;  R.  Bauer,  New 
Yc.rk;  F.  Studt,  New  York  World;  J. 
Kelley,  Review;  E.  Weismann,  New 
York  World;  Hon.  Henry  Hudson, 
Hudson,  N.  Y.;  J.  Helb,  Newark 
News:  F.  Yokel,  American:  11.  Willet, 
Saturday  Evening  Post,  Philadelphia; 
Victor  Ryberg,  New  York  Telegraph, 
and  Fletcher  DuBois,  G.  P.  A.  Cats¬ 
kill  Evening  Line. 


AD  MEN  PLAN  BIG  TIME. 


Five  Hundred  Delegates  Expect  to 
Attend  Convention  in  Frisco. 

The  San  Francisco  Advertising 
Men’s  .Association  plans  a  big  adver¬ 
tising  e.xhibition  coincident  with  the 
Pacific  Coast  Advertising  Men’s  Con¬ 
vention,  which  will  be  held  in  San 
Francisco,  June  22  to  25  inclusive. 

It  is  estimated  that  five  hundred 
delegates  will  attend  the  congress. 
Every  field  of  advertising  will  be  cov¬ 
ered  in  the  exhibition,  and  the  San 
Francisco  newspapers  and  weeklies, 
the  magazines,  the  big  printing  houses, 
engraving  and  lithographing  firms,  ad¬ 
vertising  specialty  concerns,  distribut¬ 
ing  agencies  and  advertising  agencies 
will  be  represented. 


THE  PUBLISHERS 

of  thisjournalsaythatlam 
missing  business  because  I 
do  not  change  my  ad  c^^py 
onceina while.  Iclaimthat 
nothing  short  of  dynamite 
will  arouse  the  newspaper 
publishers  to  an  interest  in 
Rollers ;  that  they  will  say 
that  my  copy  is  good,  but  I 
am  not  grinding  out  copy 
to  amuse. but  to  bring  busi¬ 
ness  inquiries. 

WHO  WINS?  Bingham 
thinks  he  does. 

SUMMER  ROLLERSare 
needed.  Who  makes  yours  ? 

Are  they  guaranteed  ? 

BINGHAM  BROTHERS  CO. 

ROLLER  MAKERS  (Eitabliihed  1819) 

406  Pearl  SI..  S2 1  Cherry  Si.. 

N.  Y.  Philadelphia 

Allied  with 

BINQHAll  k  SUNGE.  OLETELANS 
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PAGE  M.  BAKER  DEAD. 

Editor  of  New  Orleans  Times-Demo- 
crat  Dies  After  Long  Illness. 

Page  M.  Baker,  managing  editor  of 
the  New  Orleans  Times-Democrat, 
and  one  of  the  South’s  most  distin¬ 
guished  editors,  died  last  Sunday  at 
his  home  in  that  city  following  a  long 
illness. 

Mr.  Baker  was  born  in  Pensacola, 
Fla.,  in  1840,  and  was  a  son  of  James 
McCutcheon  Baker,  of  Pennsylvania, 
a  midshipman  under  Commodore  Ste¬ 
phen  Decatur  in  the  war  of  1812. 

He  went  to  New  Orleans  in  1858, 
obtaining  employment  in  a  hardware 
store.  Later  he  became  a  traveling 
man.  He  was  one  of  the  first  in  New 
Orleans  to  enlist  at  the  outbreak  of 
the  civil  war,  and  served  with  distinc¬ 
tion  in  all  the  large  battles  fought  in 
Virginia.  Later  he  was  transferred 
to  the  navy,  becoming  a  midshipman 
on  the  Confederate  ironclad  Tusca¬ 
loosa. 

He  began  his  newspaper  career  in 
1868.  He  was  connected  at  various 
times  with  the  Delta,  Herald,  Picayune 
and  Bulletin.  He  became  identified 
with  the  Democrat  in  1880.  He  leaves 
a  wife  and  daughter,  and  a  brother. 
Major  Henry  H.  Baker. 


ALBERT  J.  BARR  A  HERO. 

Well  Known  Publisher  Risks  Life  to 
Save  Chauffeur. 

Albert  J.  Barr,  the  well  known 
newspaper  publisher,  of  Pittsburg,  Pa  . 
proved  himself  a  hero  recently  by  sav¬ 
ing,  at  the  risk  of  his  own  life,  a  chauf¬ 
feur  from  burning  to  death. 

Mr.  Barr  was  passing  a  garage  when 
two  gasoline  tanks  exploded,  throw¬ 
ing  the  burning  liquid  all  over  .1 
chauffeur.  Grasping  the  man  with 
one  hand,  Mr.  Barr  beat  out  the 
flames  with  his  umbrella,  and  then 
helped  extinguish  the  fire  in  the  gar¬ 
age,  despite  the  fact  that  there  was 
much  gasoline  there  liable  to  ex¬ 
plode. 

Pittsburg  papers  contained  graphic 
accounts  of  the  deed  performed  by 
an  unknown  individual,  and  it  was 
only  after  the  Carnegie  Hero  Fund 
Commission  bad  started  to  investigate 
the  matter  that  the  identity  of  the 
mysterious  hero  was  disclosed. 

Mr.  Barr’s  connection  with  the 
Hero  Commission  bars  him  from  re¬ 
ceiving  a  hero  medal. 


California  Daily  Sold. 

Fred  W.  Sherman,  who  recently  dis¬ 
posed  of  his  interest  in  the  Port  Hu¬ 
ron  (Mich.)  Times,  has  purchased  the 
Independent  at  Santa  Barbara,  Cal., 
from  T.  M.  Storke.  The  consideration 
is  said  to  be  $40,000.  The  negotiations 
were  conducted  through  the  brokerage 
agency  of  H.  F.  Hcnrichs,  Litchfield, 
111.  Mr.  Sherman  will  move  his  fam¬ 
ily  to  the  Pacific  Coast  in  July. 


Editor  Dodd  Acquitted. 

W.  D.  Dodd,  editor  of  the  Belling¬ 
ham  (Wash.)  Herald,  has  been  ac¬ 
quitted  by  a  jury  of  violation  of  the 
criminal  code  of  the  State  by  publish¬ 
ing  the  details  of  the  hanging  of 
Richard  Quinn  at  the  Walla  Walla 
penitentiary  recently. 


An  Advertising  Record. 

During  three  days  this  month  the 
Phoenix  (Ariz.)  Gazette  printed  890,- 
544  lines  of  paid  advertising  or  6,396 
inches.  This  is  said  to  be  a  new  rec¬ 
ord  for  newspapers  in  Arizona. 


It  will 

surprise 

you 


\T7HEN  you  begin  to  learn 
about  the  Franchise  of  the 
Retail  Advertisers’  Service,  Inc., 
you  are  going  to  be  surprised. 
You  will  find  that  twenty  live 
papers  from  ’Frisco  to  Bridgeport 
are  already  in  possession  of  this 
valuable  advertising  asset. 

You  will  find  that  our  organiza¬ 
tion  knows  how  to  get,  and  does 
get,  new  local  advertisers  for  its 
papers  on  a  yearly-contract  basis. 
Those  are  the  contracts  that  make 
successful  advertisers.  Those  are 
the  contracts  that  bring  the  smile 
to  the  face  of  the  boss. 

You  may  find  that  the  franchise 
is  already  assigned  in  your  city. 
And  that  may  surprise  you,  too. 

The  man  in  the  picture  made  a 
big  catch. 

The  holder  of  the  Franchise  for 
the  Retail  Advertiser’s  Service  has 
the  right  kind  of  bait. 

We  are  ready  to  furnish  this 
bait  for  you. 

Retail  Advertisers'  Service  {Inc,) 

HORACE  M.  GODDARD,  Pres. 

TIMES  BUILDING 
NEW  YORK  cirr 
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GREAT  AERO  PRIZE 

iContiuucd  from  fagc  1.) 

the  ever  varying  public  taste.  There 
is  in  tlii.s,  as  in  cooking,  an  art.  A 
tine,  ruddy  murder,  like  a  fair  round 
of  beef,  may  be  ruined  in  tlie  roasting, 
and  a  scandal,  fat  and  juicy,  blond  and 
frowsy,  wholly  spoiled  by  a  figurative 
excess  of  oil  and  garlic. 

skillful  chef  can  take  a  few 
scraps  and  fabricate  a  dish  to  delight 
a  gourmet.  So  a  deft  reporter  can  put 
this  and  that  together  and  piece  a 
story  to  s.t  the  town  a-talking.  In 
both  cases,  however,  there  must  be 
the  basis  of  essential  fact.  It  is  given 
to  no  man  to  make  a  silk  purse  out  of 
a  sow's  ear;  to  no  cook  to  render  a 
saute  out  of  sawdust  and  bootheels; 
to  no  reporter  to  turn  a  scoop  out  of 
a  lie. 

“1  was  engaged  as  general  utility 
man  upon  an  afternoon  paper  in 
Washington  city.  Each  morning  there 
was  laid  upon  my  desk  the  New  York- 
Evening  Post  and  the  New  York  Eve¬ 
ning  Express  of  the  preceding  after¬ 
noon.  A  part  of  my  business  was 
with  pencil,  paste  and  scissors  to  rid¬ 
dle  the  contents  of  those  two  inter¬ 
esting  sheets.  For  better  attraction, 
I  adopted  the  form  of  a  daily  New 
York  letter. 

“Having  no  leg  work  to  do,  and 
fresh  from  my  early  coffee,  with  the 
Post  and  the  Express  before  me, 
knowing  all  the  local  points  and  peo¬ 
ple,  nothing  was  easier  than  the  fill¬ 
ing  of  an  apt  column  or  two,  with  a 
New  York  date  line.  I  fairly  reveled 
in  my  artistic  fraudulency.  It  was  so 
disguised  in  the  warming  over  process 
that  for  a  long  time  the  stuff  was  reg¬ 
ularly  copied  by  the  papers  from 
which  it  had  been  originally  taken. 
Those,  however,  were  halcyon,  inno¬ 
cent  and  happy  days,  when  genius  had 
some  chance  and  virtue  was  its  own 
reward. 

“Nevertheless  I  flatter  myself  that, 
barring  the  late  hours  and  the  loco¬ 
motion,  I  can  still  hold  my  own  with 
the  best  of  you  in  the  work  of  news 
gathering  and  news  collating,  in  dis¬ 
tinguishing  what  is  and  what  is  not 
news,  even  to  the  latest  up-to-date 
frills  and  flounces  from  Park  Row  and 
the  Tenderloin  resorts  of  Herald 
Square  and  Forty-second  street,  pro¬ 
vided  they  be  open  and  above  board. 


New  York  Herald 
Syndicate 


“The  Widow  Wise 

Stunning  New  Feature  In  Color 
** 


** 


*4 


Burning  Daylight 

Write  for  Details 


Full-page  Sunday  features. 
Special  Cable  and  Tele¬ 
graph  service. 

Daily  Matrix  services— 
News,  Woman’s  and  Comics. 
Daily  Photograph  service. 

For  particulars  apply  to 

New  York  Herald  Syndicate, 

Herald  Square,  New  Yark. 

Canadian  Branch ; 

Desbarats  Building,  Montreal. 


i  clean  and  truthful — tolerably  truthful 
i — and  not  furtive  and  ignoble. 

“I  draw  the  line  at  straight  lying 
and  the  station  house.  The  city  editor 
should  never  consider  himself  a  brevet 
chief  of  police,  the  reporter  a  semi- 
professional  detective.  The  newspaper, 
with  the  law,  should  assume  the  ac¬ 
cused  innocent  until  proven  guilty; 
should  be  the  friend,  not  the  enemy, 
of  the  general  public;  the  defender, 
not  the  invader,  of  private  life  and 
the  assailant  of  personal  character. 

“The  newspaper  is  not  a  commod¬ 
ity  to  be  sold  over  the  counter  like 
dry  goods  and  groceries.  It  should 
be,  as  it  were,  a  keeper  of  the  public 
conscience,  its  rating  professional, 
like  the  ministry  and  the  law,  not 
commercial,  like  the  department  store 
and  the  bucket  shop.  Its  workers 
should  be  gentlemen,  not  eavesdrop¬ 
pers  and  scavengers,  developing  a  spy 
system  peculiarly  their  own,  nor 
caring  for  the  popular  respect  and 
esteem. 

“I  know  that  it  is  the  fashion  to 
call  such  sentiment  old-timey,  just  as 
it  is  the  custom  to  call  old  men  court¬ 
ly  who  are  not  actually  vulgar  and 
slovenly.  Self-respect  can  never  grow 
obsolete  and  self-respect  is  the  bed¬ 
rock  of  the  public  respect.  There  will 
be  shyster  journalists  as  there  are 
shyster  lawyers,  unworthy  newspaper 
men  as  there  are  unworthy  clergy¬ 
men.  But,  in  each  calling,  the  rule  is 
bound  to  be  otherwise,  and  they  who 
seek  the  imprint  of  the  higher,  instead 
of  the  lower  brand,  will  be  sure  to 
find  it. 

“In  short,  my  dear  young  friends,  I 
stand  for  the  manhood,  for  the  gen- 
tlcmanhood  of  our  guild,  a  profession, 
and  not  trade,  and  I  believe  that,  in 
the  long  run,  the  owners  of  newspa¬ 
per  properties  will  learn  that  integrity 
and  cleanliness  pay  the  best  dividend^, 
and  that  good  faith  and  good  humor 
are  positive  assets. 

“I  hope  there  is  no  one  of  you  here 
to-night  who  will  not  be  one  day  a 
managing  editor,  at  least  a  city  editor, 
and  whenever  any  one  of  you  finds 
himself  in  a  position  of  authority,  let 
him  carry  these  few  precepts  in  hi? 
mind  and  in  his  heart:  To  print  noth¬ 
ing  of  a  man  which  he  would  not  say 
to  his  face;  to  print  nothing  of  a  man 
in  malice;  to  look  well  and  think  twice 
before  consigning  a  suspect  to  the 
ruin  of  printer’s  ink;  to  respect  the 
old  and  defend  the  weak;  and  lastly, 
at  work  and  at  play,  daytime  and 
i  nighttime,  to  be  good  to  the  girls  and 
i  square  with  the  boys,  for  hath  it  not 
been  written  ‘Of  such  is  the  Kingdom 
of  Heaven’?” 

Other  guests  included  Brigadier 
General  Walter  Howe,  commander  of 
the  Department  of  the  East;  Con¬ 
gressman  William  Sulzer  and  Herman 
A.  Metz. 

Among  the  newspaper  men  present 
were  John  A.  Hennessy,  president  of 
the  club;  Irvin  S.  Cobb,  James  Creel- 
man,  Frederick  Ehincka  of  the  Harper 
publications,  John  S.  McDonald,  Rob¬ 
ert  H.  Lyman,  Don  Seitz,  James  C. 
Garrison,  Charles  R.  MacCauley, 
Frederic  Edward  McKay  and  Arthur 
Bennington. 

Letters  of  regret  were  read  from 
Colonel  John  Jacob  Astor,  a  member 
of  the  club;  Charles  W.  Price,  vice- 
president;  Chester  S.  Lord,  John  S. 
Sleicher,  Allan  Forman  and  William 
Randolph  Hearst. 

The  cover  of  the  menu  card  was  a 
reproduction  of  the  first  page  of  the 
Courier-Journal.  The  inside  was 
adorned  with  a  cut  of  Colonel  Watter- 
son. 


MOST  JOURNALISTS  HONEST,  !  NATIONAL  COPY  CONTEST. 


But  Guided  at  Times  by  Prejudice, 
Says  Catholic  Editor. 

Speaking  on  “The  Catholic  Press” 
at  Utica,  N.  Y.,  last  week,  the  Rev. 
Joseph  J.  Williams,  S.J.,  associate  edi¬ 
tor  of  America,  a  Catholic  weekly  of 
New  York  city,  said  among  other 
things: 

“Perhaps  no  greater  danger  for 
souls  exists  today  than  that  of  un¬ 
bridled  reading.  Papers  and  periodi¬ 
cals  arc  placed  in  the  hands  of  the 
young,  who  greedily  peruse  the  pages 
teeming  with  the  misrepresentations 
of  the  most  sacred  truths  of  relig’c.n 
as  well  as  with  false  principles  sub¬ 
versive  of  all  law  and  order.  True,  it 
is  due  to  positive  malice;  to  news 
agencies  subsidized  by  forces  for  evil 
tending  to  the  overturning  of  our  so¬ 
cial  and  our  moral  standards;  to  the 
greed  of  unprincipled  writers,  cater¬ 
ing  to  the  public  thirst  for  the  sensa¬ 
tional.  At  the  present  day  most  of 
the  foreign  news  coihes  to  us  through 
agencies  cither  directly  controlled  by 
governments  or  subsidized  by  the  ene¬ 
mies  of  the  church. 

“While  then  much  of  this  danger  to 
souls  is  the  effect  of  positive  malice, 
still  it  is  no  less  true  that  almost  as 
much  harm  is  wrought  by  the  unthink¬ 
ing  publicist  who  takes  for  grante  1 
and  passes  on  as  facts  the  errors  met 
with  in  the  daily  press-  The  great 
body  of  journalists  in  the  United 
States  today  arc,  I  believe,  honest, 
upright  men — guided  at  times  by  prej¬ 
udice,  hut  withal  in  quest  of  truth.  But 
these  men,  with  all  the  good  will  in 
the  world,  are  slavishly  dependent  for 
foreign  news  on  agencies  controlled  by 
the  enemies  of  the  church. 

“It  is  the  mission  of  the  Catholic 
press  to  meet  this  evil,  not  in  a  spiri. 
of  controversy,  hut  with  dignity  and 
firmness,  setting  forth  the  truth  and 
establishing  sound  moral  and  econom¬ 
ic  principles.  Someone  has  well  e.x- 
pressed  it  that  if  St.  Paul  were  alive 
today  he  would  be  an  apostle  not  of 
the  road,  but  of  the  press.  As  the 
editor  of  a  great  daily  he  would  lay 
claim  to  the  apostolatc,  in  preference 
to  toilsome  wanderings  over  land  and 
seas  in  quest  of  souls.” 


Advertising  Men  of  the  Country  Will 
Compete  for  Prizes. 

The  circulation  of  a  rumor  to  the 
effect  that  the  national  copy  contest 
and  copy  show,  to  be  conducted  by 
the  Omaha  Ad  Club  in  connection 
with  the  convention  of  Associated  Ad¬ 
vertising  Clubs  of  America  in  Omaha 
July  18,  19  and  20,  has  been  aban¬ 
doned,  brings  a  strong  denial  from 
that  city. 

Instead  of  dropping  the  contest,  the 
Omaha  .\d  Club  has  reason  to  believe 
that  it  will  be  better  tlian  was  first 
expected,  many  attractive  prizes  hav¬ 
ing  been  offered. 

Writers  of  advertising  who  desire 
to  compete  for  these  prizes  may  ob¬ 
tain  full  information  regarding  the 
contest  by  writing  to  A.  L.  Gale,  Dar- 
low  Advertising  Agency,  230  Bee 
Building,  Omaha,  who  is  to  have 
charge  of  this  contest  from  now  un¬ 
til  the  awards  are  made  by  an  un¬ 
prejudiced  committee. 


Candidate  for  Congress. 

T.  A.  McNeal,  editor  of  Farmers' 
Mail  and  Breeze,  Arthur  Capper’s 
weekly  farm  paper,  published  at  To¬ 
peka,  is  a  Republican  candidate  for 
Congress  in  the  First  Kansas  district. 
He  is  making  his  campaign  in  antici¬ 
pation  of  the  primaries  in  August  on  a 
progressive  platform.  Mr.  McNeal’s 
brother  will  probably  be  the  Republi¬ 
can  candidate  for  Governor  of  Okla¬ 
homa. 


Newspaper  Woman  Leaves  $40,000. 

Elizabeth  A.  Wade,  of  Redlands, 
Cal.,  formerly  a  well-known  Pittsburg 
(Pa.)  newspaper  woman,  di.sposcs  of 
a  personal  estate  valued  at  $40,(XX)  in 
her  will. 


IF  ALL  THE  NEWSPAPERMEN 
ONLY  KNEW ! 


A  dozen  times  this  thought  has  come 
to  us  as  we  write  copy.  If  you’d  only 
use  JELLITAC  once,  there’d  be  no 
more  need  of  copy.  Re-order  after 
re-order,  year  after  year  has  convinced 
us  that  JELLITAC  is  the  best  paste 
made  for  big  or  little  user.  But  how  to 
convince  you?  We  know  it  is  the 
strongest,  most  economical,  cleanest, 
evenest, smoothest,  most  lastingpaste. 
So  do  our  customers  .Use  is  the  proof. 
Send  for  a  trial  lx3x  of  50  pounds.  It 
costs  you  >3.50  if  you  like  it — nothing 
if  you  don’t.  Could  you  accept  a 
fairer  offer? 


ARTHUR  S.  HOyi-NEW  YORK 

90-A.  West  Broadway 


Headquarters  for 

TYPEWRITER  RIBBONS 
TYPEWRITER  PAPER, CARBON  PAPER 
FOR  ALL  USES 

We  manufacture  the  best  line  of 
TYPEWRITER  SUPPLIES 
on  the  market. 

The  S.  T.  Smith  Company 

11  Barclay  St.  New  York  City 

TeL  6928  Barclay 

rieaee  tend  for  onr  Catalogue  end  eam- 
ples  of  Manifold.  Typewriter  Linen  and 
Carbon  Papers;  also  Pries  Lists  of  same. 
DISCOUNTS  ON  APPLICATION. 


★  Use  Adams  “Star”  Features  ★ 

Adams  Small  Features  create  and  hold  cir¬ 
culation.  Ask  for  samples  and  quotations  on 
“Uncle  Walt,"  “Chit-Chat,"  “The  Tickle- 
mouse,”  “Zimmie,”  “Snake  Culture,"  “Little 
Bed-Time  Tales."  “The  Appleton  Family," 
“Greater  America,”  “Mother’s  Corner,"  “Abe 
Martin,”  “Fano"  and  “Fanee"  Sporting  Ser¬ 
vice.  and  also  the  most  complete  “Want-Ad” 
Services.  Kverythingsoldon  the  Adams  well- 
known  "Make-Good  Plan.  Write  ns  to-day. 

THE  ADAHS  NEWSFAPEB  SERVICE 
2018  Peoples  Gas  Building,  CHICAGO 


WE  ISSUE 


DAILT— Comics,  Cartoons,  Fashions,  Pnzzles,  Patterns,  Portraits  and  Weather  Reports. 
WEEKLY— Comic,  Fashion,  Children's,  Special  Feature  and  Home  Circle  pages.  Puzzles  and 
Pattern!. 

All  features  can  be  supplied  In  single  matrix  or  cut  form,  with  copy— electrotypes  or 
photograpba  of  half-tones  If  desired. 

Weekly  pages  Issued  also  In  page  matrix  form— 20  to  22  Ins.  long. 

Underscore  service  In  which  yon  are  Interested— also  form  In  which  desired— and  let  ns 
tell  yon  more  about  It. 

The  International  Syndicate  ''newsmhers*  Baltimore 
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THOMAS  H.  RODMAN 


WHO  HEADS  THE  KOHLER  SYSTEM  SALES  DEPARTMENT  OF  THE  CUTLER-HAMMER 
MANUFACTURING  COMPANY. 


E.  M.  BURKE 


UNFIT  FOR  THEIR  CALLING. 

Reporters  Sorry  Specimens  of  Hu¬ 
manity,  Says  Texas  Divine. 

“The  average  newspaper  reporter 
cannot  correctly  report  a  religious 
meeting  or  even  a  sermon.  He  can’t 
handle  distinctively  religious  themes 
because  he  is  out  of  his  sphere,’’  de¬ 
clared  Dr.  Robert  Bruce  Smith,  pas¬ 
tor  of  the  First  Baptist  Church  of  El 
I’aso,  Tex.,  in  a  sermon  recently. 

"Many  newspaper  editors  and  re¬ 
porters  are  sorry  specimens  of  hu¬ 
manity,  mentally,  morally  and  physic¬ 
ally,  yet  they  furnish  us  the  news  we 
read.  They  are  the  buzzards  and 
jackals  oi  civilization  who  gather  the 
tilth  and  impurity  from  the  sewer  of 
the  world’s  happenings  and  spread  it 
before  us  to  read. 

“1  sometimes  think  a  man  should  be 
compelled  to  pass  a  moral  examina¬ 
tion  before  he  is  allowed  to  publish  a 
newspaper. 

“Business  men  should  boycott  news¬ 
papers  which  stand  for  wrong  princi¬ 
ples  and  decent  people  should  not  al¬ 
low  them  to  enter  their  homes. 

“If  you  can  afford  only  one  paper  it 
should  be  a  great  denominational  pa¬ 
per.  The  right  kind  of  a  secular  paper 
has  its  place,  but  the  denominational 
paper  should  come  first.  It  publishes 
the  things  worth  remembering. 

“The  average  secular  paper  costs 
from  $6  to  $10  a  year,  the  average  de¬ 
nominational  paper  $2;  yet  many 
church  members  who  take  a  secular 
paper  say  they  are  too  poor  to  take  a 
religious  paper.  There  is  something 
wrong  here. 

“Newspapers  do  good  as  well  as 
evil.  They  do  good  in  disseminating 
general  knowledge  and  in  stimulating 
a  desire  to  know  what  the  world  is 
doing. 

“I  believe  many  crimes  are  caused 
by  weak-minded  persons  reading  the 
startlingly  vivid  and  complete  ac¬ 
counts  of  crime  which  the  daily  papers 
publish.  Many  papers  publish  the 
most  vulgar  and  indecent  details  of  a 
crime  or  divorce  suit.  This  should  be 
prohibited  by  law.  In  defending  their 
actions,  editors  say  they  publish  what 
the  people  want.  It  is  true  some 
people  have  a  morbid  curiosity  to  read 
such  stuff,  but  they  are  in  the  minori¬ 
ty.  But,  even  if  it  were  true,  editors 
should  feel  some  responsibility  con¬ 
cerning  the  moral  conditions  of  the 
community;  they  should  have  some 
ideals  and  endeavor  to  educate  public 
taste  along  right  lines. 

“Most  newspapers  publish  things 
which  make  for  Sabbath  desecration. 
They  give  space  to  prize  fights,  bull 
fights  and  other  undesirable  sports, 
and  thus  set  the  wrong  ideals  before 
the  youth  of  the  land.  Many  of  them 
stand  in  with  the  liquor  traffic,  they 
advertise  whisky  and  indecent  things, 
and  these  papers  fall  into  the  hands 
of  children  and  counteract  the  influ- 


Milwaukee’s  Leading  Home  Pap  er 

60MB  or  TUB  REASONS  why  you  should 
Include  this  paper  in  your  advertising  ap¬ 
propriations  for  1910: 

Its  average,  daily  circulation  is  over 
40,000  copies. 
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The  fact  that  Its  columns  are  always 
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— makes  It  tbs  “home  paper’’ — the  paper 
for  the  Advertiser. 
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ence  of  good  parents.  W e  ought  to 
watch  the  literature  that  comes  into 
our  homes. 

“Editors  defend  themselves  by  say¬ 
ing  ‘We  are  out  for  the  money.’  So 
is  the  robber,  the  brothel  keeper  and 
the  saloonkeeper.  Newspapers  should 
be  conducted  on  a  higher  level. 

“There  never  was  such  demand  for 
good  newspaper  men — men  who  are 
prepared  mentally  and  morally — as  at 
the  present.  It  is  a  great  blessing 
when  a  good  man  dedicates  his  life 
to  journalism.  We  should  support 
every  newspaper  man  who  tries  to  do 
right.  The  columns  of  the  press  of 
this  city  are  open  to  the  pastors  and 
other  good  people  to  an  unusual  de¬ 
gree.  We  should  take  advantage  of 
this  opportunity,  for  great  good  is 
bound  to  result.  Let  us  encourage 
newspapers  which  stand  for  purity  and 
decency.  Show  them  that  their  efforts 
are  appreciated.” 


Vancouver  World  Installs  New  Press. 

The  Vancouver  (B.  C.)  World  is  in¬ 
stalling  a  Hoe  sextuple  press  of  what 
is  known  as  the  “X”  pattern,  with 
color  cylinder,  electrical  paper  roll 
lifts  and  fast  folders,  capable  of  turn¬ 
ing  out  60,000  twelve-page  papers  per 
hour. 


Will  Advertise  Memphis. 

Bureau  of  Publicity  and  Develop¬ 
ment  of  the  Business  Men’s  Club  of 
Memphis  plan  to  wage  an  advertising 
campaign  through  the  newspapers  and 
magazines. 


Joins  Special  Agency  Staff  of  Barn¬ 
ard  &  Branham. 

E.  M.  Burke,  for  a  number  of  years 
business  manager  of  the  Dayton  (O.) 
Journal,  has  joined  the  staff  of  the 
special  agency  firm  of  Barnard  & 
Branham,  New  York  and  Chicago. 
He  will  devote  his  time  between  the 
Eastern  and  Western  territory. 

Mr.  Burke  began  his  career  as  re¬ 
porter  on  the  Springfield  (O.)  Sun, 
which  place  he  left  to  accept  the  ad¬ 
vertising  management  of  the  Muncie 
(Ind.)  Star,  and  later  became  adver¬ 
tising  manager  of  the  Star,  compris¬ 
ing  the  Indianapolis,  Muncie  and 
Terre  Haute  Star,  from  which  posi¬ 
tion  he  resigned  in  1907  to  accept  the 
business  management  of  the  Dayton 
Journal. 

In  his  capacity  as  business  manager 
of  the  Journal  he  was  largely  instru¬ 
mental  in  building  its  advertising  and 
circulation  up  to  the  present  high 
water  mark. 


Add  Two  to  Their  List. 

Barnard  &  Branham,  special  represen¬ 
tatives,  with  offices  in  New  York  and 
Chicago,  have  added  the  Dayton  (O.) 
Journal  and  the  Tulsa  (Okla.)  World 
to  their  list  of  papers. 

Jersey  Resort  to  Advertise. 

The  Borough  Council  of  Belmar,  N. 
J.,  has  voted  $2,000  to  be  spent  in 
advertising  the  resort  in  the  news¬ 
papers. 


THOMAS  H.  RODMAN 

Heads  Sales  Department  of  Kohler 

System  of  Printing  Press  Control. 

Thomas  H.  Rodman,  for  the  past 
six  years  manager  of  the  New  York 
Office  of  Kohler  Bros.,  of  Chicago, 
owners  of  the  Kohler  automatic  push¬ 
button  control  for  printing  presses, 
has  been  made  manager  of  the  sales 
department  of  the  Kohler  system  of 
the  Cutler  Hammer  Manufacturing 
Company. 

Kohler  Bros,  recently  entered  into 
an  agreement  with  the  Cutler  Hammer 
Company  whereby  the  latter  will  man¬ 
ufacture  and  market  the  Kohler  sys¬ 
tem  of  control  in  the  United  States 
and  Canada. 

Mr.  Rodman,  who  is  thirty-five 
years  old,  graduated  from  the  elec¬ 
trical  engineering  department  of  the 
Purdue  University,  Lafayette,  Ind.,  in 
18%.  He  immediately  entered  the 
employ  of  Kohler  Bros.,  spending  si.x 
years  in  the  factory,  where  he  became 
thoroughly  conversant  with  the  prac¬ 
tical  details  of  the  controlling  system. 
Later  he  became  associated  with  the 
sales  department,  where  he  remained 
eight  years. 

Mr.  Rodman  is  a  man  of  pleasing 
personality  and  untiring  energy,  and 
his  many  friends  among  the  news¬ 
paper  publishers  of  the  United  States 
and  Canada  will  be  glad  to  hear  of 
his  promotion  to  such  an  important 
position.  He  has  been  a  familiar  fig¬ 
ure  at  the  annual  meetings  of  the 
.\merican  Newspaper  Publisher.s’  .As¬ 
sociation  for  the  past  eight  years. 


BOSTON  PILGRIMS. 


George  W.  Coleman  Re-elected  Presi¬ 
dent  of  Publicity  Association. 

At  the  adjourned  annual  meeting  of 
the  Pilgrim  Publicity  Association  held 
at  the  rooms  of  the  Boston  City  Club 
last  week,  the  following  officers  were 
unanimously  elected: 

George  W.  Coleman,  president; 
George  B.  Gallup  and  Arthur  B.  Har¬ 
low,  vice-presidents;  Carroll  J.  Swan, 
secretary;  D.  N.  Graves,  treasurer; 
Henry  B.  Humphrey,  William  F. 
Rogers  and  Carroll  Westfall  directors 
for  one  year;  Arthur  J.  Crockett, 
Howard  Dickinson,  George  W.  Hop¬ 
kins  and  Benjamin  Jacobs  directors 
for  two  years. 

At  the  close  of  the  business  session 
an  informal  dinner  was  served. 


Leonard  Darbyshire. 

Leonard  Darbyshire,  formerly  pub¬ 
lisher  of  Spare  Moments,  has  recently 
been  made  general  manager  of  Oppor¬ 
tunity,  a  magazine  published  by  the 
Allan  Hayes  Publishing  Company  of 
Spokane,  Wash.  Mr.  Darbyshire  is 
also  in  charge  of  the  Weekly  Ob¬ 
server,  a  society  paper. 
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PRESSROOM  WASTE 


Reports  on  Subject  from  Different 
Publishers  Disclose  Wide  Varia¬ 
tions — Many  Things  Affect  the 
Comparisons — Rough  Han¬ 
dling  and  Length  of  Haul 
Are  Big  Factors. 

John  Xorris,  chairman  of  the  Coin 
mittceon  I’aperof  the  American  News 
paper  Publishers’  Association,  has  is 
sued  a  special  bulletin  entitled  “I’res 
Room  Waste  Reports.”  Tlie  bulletin 
gives  data  bearing  on  the  damage  to 
print  paper  in  transit,  white  waste  pro 
duced  in  the  press  room,  paper  left  on 
cores,  printed  waste  and  weights  of 
wrappers.  The  bulletin  follows,  in 
part; 

Reports  of  press  room  waste  as 
made  by  publishers  disclose  extraor¬ 
dinary  variations  under  almost  every 
heading.  In  one  instance  the  total 
for  white  and  printed  waste  and  wrap¬ 
pers  exceeds  8  per  cent.  In  another 
office,  it  barely  exceeds  3  per  cent 
Many  reports  contain  obvious  inaccu¬ 
racies  or  a  misapprehension  of  the 
inquiry. 

Some  papers  report  over  2  per  cent 
damage  in  transit.  Many  report  no 
damage.  Some  have  excessive  white 
waste  in  the  press  room.  Some  report 
no  waste.  Some  run  the  paper  down 
to  the  core.  On  paper  reports  1.5  per 
cent.  left  on  core.  Some  papers  uti¬ 
lize  all  the  white  waste  for  office  pur¬ 
poses.  Some  do  not  bother  with  it. 
Some  find  that  the  white  waste  is  in¬ 
sufficient  for  their  office  needs  and  use 
some  of  the  printable  paper  for  office 
purposes.  Some  charge  the  railroad 
companies  with  all  damage.  Some 
charge  that  loss  to  the  paper  maker 
Some  charge  the  carrier  for  the  de¬ 
ficiency  between  the  paper  maker’s 
price  and  that  for  which  they  can  dis¬ 
pose  of  the  waste  to  junk  men.  The 
prices  received  by  one  New  York  pub¬ 
lication  for  its  waste  are  as  follows; 
White  waste  cut  off  outside 

of  rolls  . $1.25  per  100  lbs 

White  waste  caused  by  breaks  1.15  per  100  lbs 

Did  papers  . 60  per  100  lbs. 

Wrappers  in  fair  condition..  .50  per  100  lbs. 

These  prices  are  believed  to  be 
higher  than  are  paid  elsewhere.  The 
reports  of  the  printed  waste  and  of 
wrapper  weight  arc  equally  variable. 
Four  publications  which  keep  accu¬ 
rate  record  of  their  printed  waste  re 
port  it  as  exceeding  3  per  cent.  Some 
of  these  have  their  presses  under  elec¬ 
trical  control.  Others  report  less  than 
1  per  cent. 

How  much  of  this  variation  is  due 
to  breaks  in  the  paper,  how  much  of 
it  is  traceable  to  the  pressmen,  and 
how  much  to  the  press  will  depend 
largely  upon  conditions.  The  division 
of  the  reports  by  mills  may  serve  tc 
differentiate  between  those  mills  which 
carefully  load  their  cars  and  those 
which  disregard  their  obligations  to 
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buyers.  The  distance  the  paper  is 
hauled  and  the  rehandling  of  the  rolls 
may  also  affect  the  comparisons. 

I'or  instance,  a  publication  which  is 
within  fifteen  minutes’  haul  by  auto 
truck  of  a  modern  paper  mill,  such  as 
in  Ottawa,  can  hardly  be  compared 
with  a  publication,  like  the  El  Paso 
Herald,  which  has  two  hauls  by  rail 
and  two  by  water  in  transit  from  mill 
to  press  room.  However,  the  damage 
in  transit  upon  that  extremely  trying 
haul  is  less  than  1  per  cent. 

One  of  the  curiosities  of  the  reports 
is  the  contrast  between  damage  in 
transit  for  the  Xew  York  World  and 
for  the  St.  Louis  Post-Dispatch.  The 
shipments  come  from  the  same  mill. 
The  haul  to  St.  Louis  is  1,100  miles 
further  than  that  to  New  York,  yet 
the  damage  in  transit  is  only  one-half. 
This  suggests  the  possibility  of  rough 
handling  of  paper  at  New'  York  ter¬ 
minals. 

The  weights  of  wrappers,  costing 
approximately  $1,200,000  per  annum, 
afford  an  interesting  study  from  many 
aspects.  The  Great  Northern  Paper 
Company,  with  comparatively  light 
weight  wrappers,  has  more  damage  in 
transit  than  other  mills  using  heavier 
wrappers.  It  does  not  follow,  how¬ 
ever,  that  when  the  wrappers  are 
heavy  the  damage  in  transit  is  always 
light.  Many  of  the  International  Pa¬ 
per  Company's  mills  average  about 
1.6  per  cent,  for  wrappings  of  full 
width  rolls.  Any  excess  over  that 
weight  should  be  a  matter  for  in¬ 
quiry. 

Many  mills  use  needlessly  heavy 
wrappers  in  preparing  paper  for  ship¬ 
ment.  They  add  unduly  to  the  cost 
of  the  paper  without  increasing  their 
own  profit.  They  sell  wrapping  pa¬ 
per  to  the  publishers  at  prices  above 
what  they  pay  for  it.  In  loading 
freight  cars  they  fail  to  use  diligence 
in  protecting  the  paper  against  pro¬ 
jecting  nails  and  bolts  and  other  con¬ 
ditions  which  produce  damage  in 
transit.  They  insist  upon  selling  the 
paper  delivered,  but  they  decline  to 
deliver  all  of  it  in  good  condition. 
The  paper  companies  in  their  uniform 
contracts  use  this  phraseology;  “No 
allowance  will  be  made  for  waste, 
damage  or  paper  left  on  cores.” 

On  the  Pacific  slope  the  mills  use  a 
wooden  disk  weighing  nine  pounds  for 
the  end  of  the  roll.  Western  newspa¬ 
pers  report  that  it  has  materially  re¬ 
duced  the  damage  in  transit.  One  pa¬ 
per  says  that  with  the  use  of  wooden 
ends  it  has  not  had  a  complaint  to 
make  for  two  years,  but  there  comes  a 
point  in  charges  for  transportation 
when  this  extra  weight  imposes  upon 
the  publisher  an  added  cost  that  re¬ 
quires  study.  Booth’s  mill  at  Ottawa 
has  shown  results  from  careful  wrap¬ 
ping. 

A  Norwegian  shipment  of  forty 
tons  to  the  Houston  (Texas)  Chron¬ 
icle  was  delivered  without  any  dam- 
:ige  in  transit.  Not  one  roll  was  dam- 
age<l.  These  facts  show  that  losses 
by  damage  in  transit  are  due  to  care¬ 
lessness  either  on  the  part  of  the  ship¬ 
per  or  the  carrier,  and  that  the  pur¬ 
chaser  should  insist  upon  paying  only 
for  paper  delivered  in  good  condition. 

The  volume  of  circulation,  the  speed 
of  the  press  and  the  personal  equation 
in  the  press  room  seem  to  be  the  most 
mportant  factors  in  this  tabulation. 
\s  a  beginning,  this  compilation  of 
reports  of  press  room  waste  will  serve 
to  start  inquiry'  and  comparisons 
among  newspapers  and  among  paper 
mills.  It  will  concentrate  study  upon 
the  most  considerable  item  of  news¬ 
paper  expenditure — that  of  print  pa¬ 
per.  Its  continuance  from  month  to 


month  should  show  whether  a  press 
room  is  gaining  or  receding  in  effi¬ 
ciency'  and  careful  handling  of  paper. 


CHANGES  IN  INTEREST. 

B.  B.  Green  way',  James  A.  Fore  and 
associates  have  purchased  the  Stam¬ 
ford  (Tex.)  Tribune  and  are  now  in 
charge. 


The  Marceline  (Mo.)  Mirror,  for 
many  years  owned  by  Ernest  J.  Con¬ 
ger,  has  been  purchased  by  the 
Rev.  J.  D.  Mendenhall. 


The  Evanston  (Ill.)  Index  Company 
has  increased  its  capital  stock  from 
$10,000  to  $40,000. 


NEW  PUBLICATIONS. 

A  new  paper  will  be  launched  at 
.■sterling.  Neb.,  early'  in  July'.  It  will 
be  published  by  the  Citizen  Publish¬ 
ing  Company',  which  is  headed  by  T. 
\V.  Tally. 


The  Columbia  (Miss.)  Marion 
County  Progress,  which  has  been  dis¬ 
continued  for  some  time,  has  been 
purchased  by'  J.  S.  Thornton  and  will 
be  re-established. 


I  Rice  Planters  to  Advertise. 

The  Rice  Mille.rs  and  Distributers’ 
.Association  of  Louisiana  is  consider¬ 
ing  the  advisability  of  spending  $300,- 
000  during  the  coming  year  in  a  cam¬ 
paign  to  advertise  and  increase  the 
use  of  rice.  The  matter  was  referred 
to  a  special  committee  for  action  at 
the  annual  meeting  held  at  Lake 
Charles,  La.,  recently.  J.  E.  Brous¬ 
sard,  of  Beaumont,  Te.x.,  is  the  presi¬ 
dent  of  the  association. 


Kansas  Editors  at  Capital. 

Kansas  editors  who  were  visitors  at 
the  National  Capital  last  week  in¬ 
cluded  Frank  P.  McLennan,  editor  of 
the  Topeka  State  Journal;  Ewing  Her¬ 
bert,  of  the  Hiawatha  World,  and 
William  Allen  White,  of  the  Eimporia 
Gazette. 


Ontario’s  Newspapers. 

The  Ottawa  (Can.)  Journal  states 
that  fifty-eight  per  cent,  of  the  total 
number  of  Canadian  newspapers  are 
located  in  Ontario,  rvhilc  the  popula¬ 
tion  of  Ontario  is  less  than  thirty-five 
per  cent,  of  the  entire  Canadian  pop¬ 
ulation. 


Magazine  Service  Suspends. 

The  Literary  Magazine  Company 
of  Des  Moines,  la.,  printers  of  maga¬ 
zine  supplements  for  newspapers,  sus¬ 
pended  its  service  last  week,  owing  to 
lack  of  capital.  The  liabilities  -vv'ere 
stated  at  $17,(t<K),  with  assets  of 
$15,(H)0. 


Will  Urge  Billboard  Advertising. 

The  Wisconsin  Bill  Posters’  Asso¬ 
ciation,  in  annual  session  at  Milwau¬ 
kee  recently',  voted  to  launch  a  pub-  ; 
licity  campaign  to  induce  more  busi¬ 
ness  men  to  use  billboard  advertising 


Newspapers  in  China.  I 

The  Chinaman  believes  that  profa-  i 
nation  of  new'spapers  is  follow'ed  by  | 
blindness.  Old  papers  are  never  put  ; 
to  base  uses,  but  arc  collected  and ; 
burned  in  the  pagodas.  | 


Lafayette  Young  to  Wed. 

Lafayette  Young,  Jr.,  business  man- 1 
ager  of  the  Des  Moines  (la.)  Capital 
will  be  married  on  June  15  to  Missj 
Virginia  Mc.Arthur,  of  Des  Moines. 


INCORPORATIONS. 


School  Progress  Publishing  Com¬ 
pany',  Trenton,  N.  J.;  printers,  pub¬ 
lishers,  etc.  Capital,  $125,(XX).  In¬ 
corporators;  Harry  O.  Ilartzell, 
Frank  Dougherty  and  E.  Booth  Sell, 
all  of  Trenton,  N.  J. 

Fireside  Publishing  Company,  Port¬ 
land;  printing  and  publishing.  Capi¬ 
tal,  $UX),000.  Incorporators:  M.  A. 
Hulnix,  president;  II.  R.  Virgin,  treas¬ 
urer  and  clerk,  both  of  Portland. 

Jenckes  Publishing  Company',  New 
York;  general  printing  and  publishing 
business.  Capital,  $150,000.  Incorpora¬ 
tors:  Richard  S.  Harvey,  33  Broad¬ 
way',  New  York;  Hubert  C.  Beach,  18 
Wall  street,  New  York,  and  John  J. 
Cushing,  Cranford,  N.  J. 

Every  Woman’s  Magazine,  Manhat¬ 
tan;  printing  and  publishing  business. 
Capital,  $50,000.  Incorporators;  J. 
H.  Wright,  N.  J.  Gaspard,  New  York 
City;  AI.  Disch,  Bronx. 

Los  .Angeles  News  Publishing  Com¬ 
pany.  Directors:  M.  Kanno,  1.  Endo, 
H.  Ickikawa,  K.  lida,  W.  Y.  Masuto. 
Capital,  $10,000. 

The  Colonial  Publishing  Company, 
New  A’ork;  general  printing  and  pub¬ 
lishing  business.  Capital,  $10,000.  In¬ 
corporators  :  F.  T.  Brathwaite,  425 
Fifth  avenue.  New  A’ork;  Joseph  N. 
Babb,  250  West  Fifty-third  street. 
New  A'ork,  and  Samuel  G.  Buchanan, 
220  Prince  street,  Brooklyn. 

The  Wolfer  Printing  and  Publish¬ 
ing  Company,  New  A'ork;  print  and 
publish  books,  pamphlets,  papers,  etc. 
Capital,  $50,000.  Incorporators:  Mau¬ 
rice  Wolfer,  136  Madison  avenue.  New 
York;  Robert  P.  Zobel,  50  West  Sev¬ 
enty-seventh  street.  New  A’ork,  and 
Bernhard  Fuld,  12  East  Thirty-first 
street.  New  A’ork. 

Gilliams  Press  Syndicate,  Philadel¬ 
phia,  Pa.;  to  do  a  general  printing  and 
publishing  business.  Capital,  $100,0(KI. 

The  Herald  Publishing  Company  of 
Dickson,  Tenn.  To  publish  a  newspaper 
known  as  the  Dickson  County  Herald, 
and  to  conduct  a  job  printing  business; 
capital,  $2,100.  Incorporators:  W.  L. 
Pinkerton,  G.  W.  Cullum,  \V.  E.  Cul- 
lum,  J.  A.  Myatt  and  J.  A.  Clement. 

F.  W.  Dodge  Company  of  Illinois; 
general  publishing  business;  capital, 
$2,500.  Incorporators  ;Clinton  W.  Sweet, 
Fred.  W.  Dodge,  H.  AV^  Desmond, 
Franklin  T.  Miller. 

The  Oil  Man's  Publishing  Company 
of  St.  .Albans,  W.  Va.,  to  publish  a  week¬ 
ly  paper  to  be  known  as  the  St.  Albans 
Sentinel  and  a  monthly  m.agazine,  the 
Oil  Man;  capital  $5,0(K).  Incorptirators ; 
H.  P.  McGinnis,  R.  C.  Roberts,  L.  W. 
Blakenship,  L.  P.  Mclntire  and  G,  F. 
Isner,  all  of  Huntington,  W.  Va. 


The  Freeville  (N.  A’.)  Review  has 
purchased  a  linotype  machine. 


CHRISTIAN  NATION 

oldest  end  now  the  only  weekly  In  the  Be- 
formed  Freibyterien  (Covenenter)  .Church 
in  Americe. 

S6th  T«ar  Under  Same  Hanailciiitiit 

Ofllcielly  endorsed  by  the  denomination ;  tbe 
only  religious  weekly  of  national  importance 
covering  in  Itself  alone  an  entire  denomina¬ 
tion — that  wealthy,  cultured,  sterling  people, 
the  Scotch  and  Scotch-Irisb  Freshyterians  in 
America. 

Circulation  Not  Dupileatd  by 
AnyOlh  r  Dnom Inntlonal  Papr 

Bate  10c.  Business  accepted  direct  or 
through  any  authorised  and  reliable  agency. 

Tribune  Building  -  New  York 


THE  EDITOR  AND  PUBLISHER. 


SOUTHEASTERN  AD  CLUBS. 


A  CIRCULATION  BUILDER. 


WILBUR  G.  MILLER. 


ADVERTISING  NOTES. 


Emil  M.  Scholz  Achieves  Fine  Results 
in  Southern  Field. 

A  uiiitiue  idea  was  worked  out  dur¬ 
ing  the  past  live  months  in  Charlotte, 
X.  C.  1>.  A.  Tompkins,  the  proprietor 
of  the  Charlotte  Daily  Observer  and  the 
Evening  Chronicle,  decided  to  call  in 
an  experienced  adviser  to  look  over  the 
l)roperties  and  give  him  an  opinion  as 
to  the  best  method  of  increasing  the 
circulation  and  of  improving  the  papers. 

He  got  in  touch  with  lunil  M.  Scholz, 
who  had  recently  resigned  from  the 
here  he  had  been 


To  Meet  in  Atlanta,  Ga.,  June  7 
and  8 

Secretary  St.  Elmo  Massengale,  of 
the  southeastern  division  of  the  Asso¬ 
ciated  Ad  Clubs  of  America,  ann<nin- 
ces  that  the  annual  meeting  of  the  or¬ 
ganization  will  be  held  in  Atlanta 
June  7  and  8. 

Fifty  delegates  are  expected  from 
Louisville,  Ky.,  Washington,  D.  C., 
Charlotte,  X.  C.,  Raleigh,  Richmond, 
Va.,  Jacksonville,  Fla.,  Mobile,  -\!a , 
(.'hattanooga,  Nashville,  Knoxville, 
New  Orleans,  and  other  southern 
cities. 


Becomes  Managing  Editor  of  McKees¬ 
port  (Pa.)  Daily  News. 

Wilbur  G.  Miller,  former  Washing¬ 
ton  correspondent  and  well  known 
newspaper  man,  has  been  made  man¬ 
aging  editor  of  the  McKeesport  (I’a.) 
Daily  News. 

F'or  more  than  nine  years  Mr. 
Miller  was  prominently  idcntilie<l 
with  the  Washington  Bureau  of  the 


Julien  L.  Hume,  formerly  with  the 
George  Batten  Company,  is  now  man¬ 
ager  of  the  copy  department  of  the 
Homer  W.  Hedge  Company,  366  Fifth 
avenue.  New'  York. 


J.  T.  Beckwith,  president  of  the  S. 
C.  Beckwith  special  agency,  has  re¬ 
turned  from  Cambridge,  Md.,  where 
he  attended  the  funeral  of  his  father, 
John  Beckwith.  Mr.  Beckwith,  who 
was  eighty-eight  years  old,  was  one 
of  the  best  known  residents  in  that 
locality. 

II.  F.  Hosley,  formerly  advertising 
manager  of  the  Boston  (Mass.)  Sun¬ 
day  Post,  and  now  a  member  of  the 
new  special  agency  firm,  C.  E'.  Kelley 
&  Co.,  left  Tuesday  for  Chicago,  where 
he  will  fake  charge  of  that  agency’s 
office  in  the  People’s  Gas  building. 

The  F'edcral  Agency,  of  237  West 
Thirty-ninth  street.  New'  York,  has 
doubled  the  size  of  its  office  space. 
Further  enlargement  is  contemplated 
I  in  the  fall. 


Philadelpliia  Press,  w 
engaged  as  circulating  manager  for  over 
four  years,  with  previous  experience  on 
the  big  Cbicago  dailies.  ^Ir.  Scholz  was 
induced  to  go  to  Charlotte  to  make  a 
personal  inspection  of  the  field.  This 
was  in  November.  After  sizing  up  the 
situation  he  embodied  his  views  in  a 
comprehensive  report  to  Mr.  Tompkins 
pointing  out  the  weak  spots  as  well  as 
the  places  where  the  papers  could  be 
strengthened. 

The  result  of  the  investigation  was 
that  Mr.  Scholz  was  engaged  for  five 
months,  and  was  given  full  sway  to 
carry  out  his  recommendations  and  sug¬ 
gestions. 

He  is  just  finishing  his  engagement 
and  his  work  controverts  the  tradition 
that  a  man  from  the  big  city  newspaper 
cannot  adapt  himself  to  the  methods 
necessary  for  a  paper  in  a  smaller  city. 
The  methods  used  were  adapted  from 
those  employed  in  the  larger  cities  and 
proved  to  be  eminently  successful. 

The  scope  of  Mr.  Scholz’s  work  ex¬ 
tended  to  all  the  departments  of  the 
paper,  and  it  is  stated  that  the  result 
of  his  engagement  was  the  increasing 
of  the  circulation  of  the  Evening  Chron¬ 
icle  from  2,600  to  over  6,000,  and  the 
increasing  of  the  circulation  of  the  Ob¬ 
server,  from  0,000  to  over  10,000  daily. 


Hearst  Denies  Reported  Robbery. 

The  printed  report  from  Milan, 
Italy,  that  W.  R.  Hearst  had  been 
robbed  of  a  large  sum  in  bills,  and 
that  after  a  short  chase  he  overto  3k 
the  thief  and  got  back  his  money,  has 
been  denied  by  the  New  York  pub¬ 
lisher.  In  a  letter  to  the  London 
"Daily  Mail"  Mr.  Hearst  stated  that 
he  had  not  been  out  of  England  and 
France  since  his  arrival  in  Europe, 
and  that  he  had  not  been  robbed  of 
any  money. 


I..  K.  Strand,  of  Frank  Seaman,  Inc., 
is  planiiing  a  foreign  trip  in  the  in¬ 
terest  of  that  agency.  He  expects  to 
spend  at  least  a  month  in  England 
and  on  the  Continent,  sailing  from 
New  York  about  the  first  of  August. 


Woman  Editor  Becomes  Citizen. 

Mrs.  Maria  Emma  Lindenstruth,  ed- 
tor  and  publisher  of  the  I’assaic  (N. 
J.)  “Wochenblatt,”  a  German  weekly, 
became  a  citizen  of  the  United  Stales 
last  week.  Mrs.  Lindenstruth  is  a 
widow,  and  decide<l  to  become  a  citizen 
in  order  to  better  protect  her  business 
interests  and  prj)perty.  I'ollowing 
the  application  for  citizenship  papers 
>he  received  many  offers  of  marriage. 


Canton  (O.)  News  Closes  Contest. 

The  Publishers’  Circulation  Service 
Company,  ^larbridge  building.  New 
York,  has  just  closed  a  very  success¬ 
ful  circulation  contest  for  the  Canton 
((^.)  News,  and  has  opened  contests 
for  the  Record,  Troy,  O.,  and  the 
Herald  of  E'ranklin,  Pa. 


Wilbur  G.  Miller 

United  Press  and  its  predecessor,  the 
Publishers  Press,  later  becoming  iden¬ 
tified  with  the  New  York  World  bu¬ 
reau. 

E'or  several  years  he  represented 
his  association  on  the  floor  of  the 
United  States  Senate,  and  was  for  a 
time  White  House  representative.  He 
enjoys  a  wide  aciiuaintanceship  among 
ptd)Hc  men. 

The  McKeesport  News  is  one  of  the 
most  progressive  of  the  smaller  city 
dailies,  and  enjoys  a  uniriue  prestige. 


that  “wizard”  of  New  England  Publishers, 
took  the  BOSTON  POST  when  it  was  a 
“dead  one”  and  made  it  a  “live  wire.” 
Emulating  their  leader,  the  head  of  each 
department  is  always  on  the  job.  Nowhere 
is  this  more  strongly  evident  than  in  the 
Composing  Room,  where 


Norman  E.  Mack  Addressed  Ad  Club. 

Hon.  Norman  E.  Mack,  proprietor 
of  the  Buffalo  Times,  was  the  chief 
speaker  at  the  luncheon  of  the  Buffalo 
Ad  Club  last  week.  Mr.  Mack  related 
in  a  conversorial  way  some  of  his  ex- 
lieriences  in  past  political  campaigns, 
and  his  talk  made  a  decided  hit  with 
the  members.  President  William  P. 
Goodspecd  presided. 


Socialist  Editor  Indicted. 

W.  C.  Benfer,  editor  of  the  Lead 
(C(d.)  “Register,"  a  Socialist  daily, 
has  been  indicted  for  sending  obscene 
matter  through  the  mails. 


(8  of  them  Double  Magazine  Machines,  each  equipped  with 
our  Display  Ad  Figures)  are  likewise  always  on  the  job. 

In  the  Sunday  Post  you  will  usually  find  at  least  80 
per  cent,  of  the  department  store  ad  work  Linotype  product, 
including  the  Display  Figures. 

The  POST  knows  through  experience  that  the  Linotype 
Way  saves  more  time,  labor,  and  worry  than  any  other  way. 


WHEN  YOU  WANT 


NEWSPAPER 

CLIPPINGS 


communicate  with 


BURRELLE 


45  Lafayette  Street 
New  York 

Phone,  Franklin  4735 


MERGENTHALER  LINOTYPE  COMPANY 


Established  a  Quarter  Century 

Speci.vl  Service  to  Advertising 
Agents  and  Their  Customers 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO  SAN  FRANCISCO  NEV  ORLEANS  TORONTO 


The  Salem  (Neb.)  Index  plant  re¬ 
cently  suffered  a  fire  loss  of  $1,000. 
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THE  LATEST  ATTACK  UPON 
THE  NEWSPAPER  PRESS. 

Mr.  Charles  Edward  Russell,  lead¬ 
ing  magazine  writer,  author  of  “Sol¬ 
diers  of  the  Common  Good”  and  per¬ 
haps  one  of  the  ablest  of  the  so-called 
“muck  rakers,”  lias  commenced,  in  La 
Eollettc’s  Weekly  Magazine,  a  series 
of  articles  frankly  intended  to  show 
that  the  newspaper  press  of  this  coun¬ 
try  no  longer  serves  the  jiriinary,  legit¬ 
imate  purpose  for  which  it  was  insti¬ 
tuted,  but,  on  the  contrary,  has  degen¬ 
erated  into  an  instrument  for  the  fur¬ 
therance  of  the  private,  selfish  inter¬ 
est  of  a  comparatively  small  portion 
of  the  people. 

Mr.  Russell  claims  that  “the  Inter¬ 
ests” — with  the  capital  “1” — control 
the  newspapers  “aside  from  a  few  in¬ 
dependent  journals,”  and  suppress, 
distort  or  color  the  news  so  that  the 
common  people  can  no  longer  get  the 
truth  nor  the  facts  about  happenings 
of  public  import. 

In  short,  according  to  Mr.  Russell, 
we  have  no  longer  a  “free  press,”  and 
“people  at  large  do  not  know  why,  but 
they  feel  that  the  newspapers  have 
ceased  to  battle  for  their  cause.  That 
is  the  reason  why  the  magazine  has 
supplanted  the  newspaper  as  a  leader 
of  public  thought.” 

Here  is  another  dictum  from  Mr. 
Russell:  “Nobody  reads  editorials 
except  the  proofreader,  who  is  paid 
to  read  them.” 

This  last  statement  destroys  what¬ 
ever  claim  Mr.  Russell  might  have 
had  to  the  serious  consideration  oi 
men  of  common  sense. 

Unfortunately  for  himself,  he  puts 
on  the  armor  and  fighting  pose  of  the 
swashbuckler.  In  these  days,  the 
swashbuckler  belongs  in  the  sutler’s 
department  of  the  army,  except  in 
theatrical  war,  where  he  is  cast  to 
amuse  the  people. 

During  the  past  year,  the  newspa¬ 
pers  have  been  lambasted  lustily.  They 
have  been  surrounded,  so  to  speak, 
by  critics  with  war  clubs  in  hand,  who 
whacked  away  unmercifully.  The 
queer  thing  about  this  war  against  the 
newspapers  is  that  it  has  been  carried 


on  up  to  the  present  by  soldiers  who 
oppose  the  ideas  and  methods  of 
“muck  rakers”  even  more  than  they 
oppose  the  methods  of  the  modern 
newspaper.  In  fact,  if  it  were  left  to 
-Mr.  Russell,  he  would  probably  say 
that  the  writers  of  the  .\tlantic  Month¬ 
ly  scries  of  articles  against  the  press 
were,  some  of  them,  representatives  of 
the  very  “Interests”  which  he  now 
charges  with  the  crime  of  owning  the 
newspaper  press. 

If  the  conservatives  whom  Mr.  Rus¬ 
sell  calls  reactionaries  whack  the  pub¬ 
lishers  and  point  out  the  almost  irre¬ 
trievable  decadence  of  the  press,  and 
the  “muck  rakers,”  like -Mr.  Russell, 
also  cry  out  against  the  incompetcucy 
and  corruption  of  the  newspapers,  the 
average  citizen  is  surely  up  in  the 
air. 

.•\s  for  the  publishers  who  arc  being 
walloped  on  one  side  by  reactionaries 
and  on  the  other  by  “muck  rakers,” 
they  are  necessarily  breathless  and 
ask:  Where  are  we  at? 

Both  reactionaries  and  “muck  rak¬ 
ers”  demand  of  publishers:  “We  want 
facts  in  the  news.” 

Now,  the  business  of  publishing  is 
the  business  of  facts.  The  publisher, 
of  all  men,  ceaselessly  asks:  “What 
are  the  facts?”  So,  when  critics  of 
the  newspapers  speak  up,  the  .pub¬ 
lisher  says  “State  yotir  facts.” 

The  newest  reporte'  011  any  metro¬ 
politan  daily  would  scan  Mr.  Russell’s 
first  article,  looking  for  statements  of 
facts — palpable  facts — and  would  find 
none.  Here  is  the  nearest  approach 
to  a  statement  of  fact  in  Mr.  Russell’s 
article: 

“.\bout  three  years  ago  a  very 
prominent  iiicrchant  and  extensive  ad¬ 
vertiser  of  Philadelphia  was  arrested 
in  New  York  on  a  sensational  charge. 
.•\fter  he  had  been  released  on  bail  he 
committed  suicide.  No  mention  of  the 
story  appeared  in  any  Philadelphia  pa¬ 
per.  If  he  had  not  been  an  advertiser 
and  if  he  had  been  unconnected  with 
the  Interests  these  p.apcrs  would  have 
printed  many  columns  about  the  af¬ 
fair.” 

Mr.  Russell  borrowed  the  above 
from  a  conservative  writer  who  criti¬ 


cized  the  newspapers  several  months 
ago.  In  so  far  as  it  accuses  the  Phil¬ 
adelphia  papers  of  suppressing  the 
news  solely  in  the  personal  interest  of 
the  dead  advertiser's  firm,  it  is  false. 
The  Philadelphia  papers  have  treated 
the  eharge  as  properly  beneath  their 
notice.  New  York  papers  have  con¬ 
sidered  it  editorially  and  defended 
their  Philadelphia  lirethren  in  com¬ 
mon  decency. 

The  eharge  again.st  the  merchant,  al- 
ludeil  t.),  was  one  which  is  .almost  uni¬ 
versally  barred  from  the  printed  pages 
of  a  newspaper.  The  social  promi¬ 
nence  of  the  suicide  would  have  fo¬ 
cused  the  minds  of  millions,  boys  and 
girls  and  innocents  of  maturer  years, 
upon  this  unnamcable  crime,  if  the 
newspapers  had  printed  “many  col¬ 
umns  about  the  affair.”  The  very 
critics  who  have  been  crying  out 
against  the  newspapers  in  the  .\tlan- 
tie  Monthly,  would  have  charged  the 
newspapers  with  a  crime  had  the  edi¬ 
tors  printed  the  details  of  that  story. 

Mr.  Russell  charges  that  the  news¬ 
papers  of  Philadelphia  “minimized” 
the  trouble  in  the  city  last  March 
during  the  street  car  strike.  This 
eharge  is  puerile.  We  refer  to  it  only 
to  furthter  indicate  the  character  of 
■Mr.  Russell’s  “muck  raking.”  Prob¬ 
ably  no  street  car  railway  strike  in  all 
the  history  of  this  country  was  so 
widely  and  “sensationally”  covered  by 
the  newspapers  of  the  country  as  this 
Philadelphia  strike.  There  was  no 
“minimizing”  outside  of  Philadelphia. 
It  was  covered  remorselessly — unnicr- 
cifnlly. 

When  all  the  country  was  “knock¬ 
ing”  Philadelphia,  was  it  not  wise  and 
human  in  I’hiladelphia  editors  to 
“minimize”  the  trouble?  But  how  does 
!Mr.  Russell  know  it  was  “minimized”? 

A  publisher  or  editor  should  always 
desire  to  uplift  his  own  city;  to  re¬ 
form  his  town.  But  in  times  of  grave 
jdiysical  excess,  of  riot  and  bloodshed, 
what  publisher  will  become  a  “knock¬ 
er’’  of  his  own  town? 

Evidently,  Mr.  Russell  was  not  as 
conscientiously  careful  in  getting  the 
data  for  his  criticisms  of  the  news¬ 
paper  as  he  seemed  to  be  in  shooting 
at  the  Wall  Street  “System.” 

OBITUARY. 

Karl  G.  Schneider,  editor  of  the 
Brooklyn  Reform  and  a  well-known 
musical  director,  died  suddenly  of  apo¬ 
plexy  Sunday.  He  was  fifty-six  years 
old. 

George  Homans,  well-known  news¬ 
paper  and  theatrical  man  of  New 
York,  died  last  week  at  the  Hotel 
Dunlap  in  Atlantic  City.  He  was 
forty-eight  years  old. 

George  P.  Upington,  publisher  of 
the  Brooklyn  General  Directory,  Up- 
ington’s  Elite  Directory  of  Brooklyn, 
and  Upington’s  Brooklyn  Street  Di¬ 
rectory  and  Guide,  died  Sunday  at  his 
home.  He  was  born  in  New  York 
.sixty  years  ago. 


MISSOURI’S  COUNTRY  PRESS. 

First  Weekly  Was  Established  in 

Howard  County  in  1819. 

The  history  of  the  c.ountry  press  of 
Missouri  is  to  he  written.  Miss  Min¬ 
nie  Organ,  assistant  librarian  of  the 
state  historical  society,  has  assembled 
from  many  sources  facts  relative  to 
the  establishment  of  the  earliest 
county  newspapers  in  the  common 
wealth.  The  history  of  the  establish 
ment  is  most  picturesque.  Condcnseil 
from  Miss  Organ’s  manuscript  and 
summarized  within  brief  compass,  it 
yet  abounds  with  suggestions  of  the 
adventurous  journalist,  the  ambitious 
newspaper  man  of  pioneer  Missouri, 
says  the  St.  Louis  “Globe-Democrat." 

The  first  county  newspaper  in  Mis¬ 
souri  was  the  “Missouri  Intelligencer 
and  Boon’s  Lick  Advertiser,”  piih- 
lislied  at  Old  Franklin  in  what  is  now 
Howard  county,  April  23,  1819.  The 
site  of  its  first  publication  is  now  be¬ 
neath  the  waters  of  the  Missouri  river, 
though  the  newspaper  itself,  having 
changed  'ts  name  and  its  home  several 
times,  yet  exists  in  the  “Columbia 
Statesman.”  The  founder  of  this  ear¬ 
liest  county  newspaper  was  Nathaniel 
Patten,  a  Virginian,  a  “very  reputable 
citizen,  small  in  stature  and  exceeding¬ 
ly  deaf.”  His  partner  was  Benjamin 
Holiday,  also  a  Virginian,  who  had 
located  in  Franklin.  Surely  none  but 
the  most  optimistic  of  printers  could 
have  seen  in  the  Boon’s  Lick  country 
a  hopeful  field  for  the  establishment  of 
a  nc\\;spapcr.  The  problems  that  con¬ 
fronted  these  pioneer  printers  were 
serious  ones. 

The  “Missouri  Intelligencer  and 
Boon’s  I.ick  .-\dvcrtiscr’’  prospered 
from  the  first.  Its  establishment  in 
the  extreme  outposts  of  civilization 
created  quite  a  sensation.  The  Al¬ 
bany,  N.  Y.,  “Ploughboy”  said:  “One 
of  the  last  mails  brought  us  the  first 
number  of  the  ‘Missouri  Intelligencer 
and  Boon’s  Lick  Advertiser.’  What 
think  you,  reader,  of  a  newspaper  at 
Boon’s  I.ick,  in  the  wilds  of  Missouri, 
in  1819,  where  in  1809  there  was  not, 
we  believe,  a  civilized  being,  except¬ 
ing  the  eccentric  character  who  gave 
his  name  to  the  spot.”  This  pioneer 
county  paper  was  deservedly  popular 
from  the  start,  its  popularity'  undoubt¬ 
edly  arising  from  its  devotion  to  the 
interests  of  the  West  and  its  untiring 
zeal  in  advertising  the  resources  and 
advantages  of  Missouri,  and  especially 
of  that  part  of  Missouri. 

Holliday  retired  from  the  paper 
July  23,  1821,  and  John  Payne,  a  young 
lawyer,  was  associated  with  Patten  as 
editor.  From  August  S,  1822,  until 
.\pril  17,  1824,  J.  T.  Cleveland,  a  rela¬ 
tive  of  the  late  ex-President  Grover 
Cleveland,  was  joint  editor  and  pub¬ 
lisher  with  Patten.  In  June,  1826,  the 
paper  was  moved  from  Franklin  to 
Fayette  on  account  of  the  continued 
illness  of  Mr.  Patten.  He  hoped  for 
better  health  away  from  the  Missouri 
river.  Fayette  was  at  that  time  a 
town  of  about  thirty-five  families,  300 
inhabitants  all  told. 

At  the  Funeral. 

"He  has  been  not  only  a  minister  but  an 
editor.” 

“You  don’t  say!  Then  his  chances  of  get- 
ting  to  heaven  are  even.” 

“No,  his  chances  of  getting  to  heaven  are 
not  quite  so  good,  lie  was  an  editor  only  a 
short  time — not  enough  to  make  it  an  even 
thing.” — Life. 

Feminine  Display  Type. 

.  course,**  Novelistc  Rita  says,  ‘‘there  Js 
in  New  York  a  type  of  woman  who  dwells  in 
apartment  hotels  and  who  never  walks.** 
Known  as  our  30-point  display  type,  Rita.— * 
New  York  Ezening  Mail, 
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PERSONAL. 


lion.  D.  P.  DeYoung,  former  ed¬ 
itor  of  the  San  Marcial  (N.  M.) 
Standard  and  United  States  Consul 
at  Amsterdam,  will  be  married  this 
month  to  Miss  Elta  Roosc  of  Falls 
City,  Neb. 

Sam  Vi.  Sloanc,  well-known  Iowa 
newspaper  man  and  at  one  time  pres¬ 
ident  of  the  Slate  Editorial  Associa¬ 
tion,  is  critically  ill  at  Colorado 
Springs,  Col.,  with  tuberculosis. 

J.  1’.  Chamblcss,  formerly  managing 
editor  of  the  Ennis  (Tex.)  Daily 
N'ews,  who  recently  moved  to  Port¬ 
land,  Ore.,  has  returned  to  Texas. 

E.  J.  Townlcy,  editor  of  the  Croton 
.and  Lansing  Journal,  has  been  ap¬ 
pointed  postmaster  at  Croton,  N.  Y. 

Alec  C.  Gibson,  for  the  past  two 
years  city  editor  of  the  Watertown 
Standard,  has  been  made  telegraph 
editor  of  the  Worcester  (M.ass.) 
Telegram. 

N.  E.  Stevens,  editor  of  the  Paxton 
(Ill.)  Record,  is  said  to  be  the  oldest 
editor  in  America.  He  has  been  at 
his  desk  continuously  for  fifty-seven 
years. 

James  Schermerhorn.  publisher  of 
the  Detroit  (Mich.)  Times,  addrcsscil 
the  Toledo  .Xdvertisers’  Club  at  its 
monthly  meeting  last  week. 

Paul  J.  Swift,  circulation  manager 
of  the  Waterloo  (la.)  Daily  Reporter, 
who  was  injured  in  the  Rock  Island 
wreck  of  March  21,  has  been  dis¬ 
charged  from  the  hospital  and  is  back 
at  work. 

J.  O.  K.  Robarts,  editor  of  the 
Phocnixville  (Pa.)  Messenger,  ccle 
brated  the  seventy-fifth  anniversary 
of  his  birth  last  Sunday. 

I'red  A.  Miller,  editor  of  the  South 
bend  (Ind.)  Tribune,  and  one  of  the 
best  known  newspaper  men  in  the 
State,  is  a  patient  in  St.  Luke’s  Hos¬ 
pital  in  Chicago,  where  he  is  under¬ 
going  treatment  for  stomach  trouble. 

Joseph  S.  Jackson,  for  the  past  nine 
years  sporting  editor  of  the  Detroit 
Free  Press,  has  accepted  a  similar 
position  with  the  Washington  (D.  C.) 
Post. 

E.  S.  Almy,  business  manager  of 
the  Fall  River  (Mass.)  News,  spent 
last  week  in  New  York. 

Hamilton  R.  Clarke,  president  of 
the  United  Press  .■\ssociations,  has 
returned  to  New  York  after  a  two 
months’  trip  to  the  Pacific. 


CLUBS  AND  ASSOCIATIONS. 


The  Southern  Illinois  Editorial  As 
sociation,  in  session  at  Chester  re¬ 
cently,  elected  the  following  officers: 
President,  Harris  Dante,  Effingham, 
vice-jiresident,  Charles  E.  Hull,  Sa 
lem;  secretary,  A.  T.  Spivey,  Shawnee- 
town;  treasurer,  B.  M.  Maxey,  Flora 
Executive  committee:  J.  T.  Galbraith 
chairman,  Carbondale;  W.  B.  Roberts 
Salem;  W.  H.  Gilliam,  Vienna;  C.  F 
Coleman,  Vandalia;  Hal  W.  Trovil 
lion,  Herrin;  Norman  Bennett,  Mar¬ 
shall;  L.  .  C.  Heim.  Marine;  Georgt 
W.  Bince,  Albion;  W.  W.  Underwood, 
Belleville;  E.  H.  Childress,  Fairfield, 
L.  F.  Taylor,  Coffeen.  Membership 
committee:  W.  J.  Seil,  Grayville, 
chairman;  Harry  T.  Dewhirst,  Olney; 
H.  L.  Williamson,  Murphysboro. 
Finance  committee:  L.  M.  Ross,  Car- 


mi,  chairman;  J.  B.  Sness,  East  St 
Louis;  J.  M.  Sheels,  Oblong.  The 
following  resolution  was  adopted  by 
unanimous  vote:  “The  members  of 
the  Southern  Illinois  Editorial  Asso¬ 
ciation,  in  annual  convention  assem¬ 
bled  and  representing  the  newspapers 
of  Southern  Illinois,  desire  in  this 
public  manner  to  express  unqualified 
disapproval  of  the  policy  of  the  gen¬ 
eral  government  in  entering  into  com¬ 
petition  with  the  private  business  of 
the  printers  of  the  country  by  print¬ 
ing  return  cards  on  envelopes  for  pri¬ 
vate  firms  and  supplying  them  at 
prices  that  are  practically  the  whole¬ 
sale  cost  of  the  envelopes,  thus  de¬ 
priving  employing  printers  of  the  na¬ 
tion  of  one  of  the  legitimate  lines  of 
business  income.’’ 

The  Wisconsin  Press  Association 
will  hold  its  annual  meeting  in  Mil¬ 
waukee  in  July.  More  than  three  hun¬ 
dred  members  are  expected  to  attend. 
The  Wisconsin  Press  Association  has 
the  distinction  of  being  the  first  State  | 
press  association  ever  organized.  It 
was  organized  in  1853  and  has  held 
annu.il  meetings  since.  It  was  icir- 
ganized  ..bout  twenty  years  ago. 

The  sj.ring  meeting  of  the  Indiana 
.Xssociated  Weeklies,  composed  of 
newspapers  of  Indiana  outside  of 
county  se;its,  will  b.e  held  at  the  Grand 
Hotel,  Indianapolis,  Friday  and  Satur¬ 
day,  June  10  and  11.  Arrangements 
:ire  being  made  for  the  largest  gather¬ 
ing  of  newspaper  men  ever  held  in  the 
State.  The  organization  has  a  mem¬ 
bership  of  nearly  two  hundred.  H.  F. 
Harris,  of  the  Pierceton  Record,  is 
president,  and  -Mden  J.  Heuring,  of 
the  Winslow  Dispatch,  is  secretary 
and  treasurer. 

The  annual  meeting  of  the  South  i 
Carolina  Press  Association  will  be  i 
held  at  Glenn  Springs  beginning  Mon-  \ 
day,  June  13.  On  June  16  the  mem-  I 
hers  will  have  a  two  days’  pleasure  | 
trip  over  the  Blue  Ridge  and  Great 
Smoky  Mountains. 

At  the  closing  business  session  of 
the  Mississippi  Press  Association  in 
New  Albany  recently,  E.  A.  Fitzger¬ 
ald  of  the  Vicksburg  Herald  was 
elected  president,  A.  C.  Anderson  of 
the  Ripley  Sentinel  first  vice-presi-  [ 
dent,  A.  F.  Herman  of  the  Pontotoc 
Sentinel  second  vice-president,  J.  G. 
McGuire  of  the  Yazoo  City  Herald 
secretary,  P.  K.  Mayers  of  the  Pasca¬ 
goula  Democrat-Star  treasurer,  J.  L. 
Gillespie  of  the  Greenwood  Common¬ 
wealth  national  committeeman,  L.  T. 
Carlisle  of  the  West  Point  Leader 
chaplain,  S.  J.  Owen  of  the  New  Al¬ 
bany  Gazette  annual  orator;  essayists. 
Miss  Kate  Power,  Jackson  News; 
Miss  Katherine  Fitzgerald,  Vicksburg 
Herald;  L.  Pink  Smith,  Greenville 
Democrat;  poet,  Miss  Kate  Dickson, 
New  Albany  Times.  Delegates  to  the 
National  Editorial  Association:  J.  G. 
Cashman,  Vicksburg  Post;  Macey 
Dinkins,  Jackson  Issue;  F.  L.  Kin- 
cannon,  Tupelo  Journal;  Joe  A.  Rich¬ 
ardson,  Indianola  Tocsin;  Mrs.  M.  L. 
Turnage,  Belzoni  News-Enterprise; 
B.  T.  Hobbs,  Brookhaven  Leader; 
Miss  Margaret  Richardson,  Vicks¬ 
burg. 

George  F.  Milton,  of  the  Knoxville 
Sentinel,  was  elected  president  of  the 
Tennessee  Press  Association,  in  ses¬ 
sion  at  Nashville  recently.  Other 
officers  elected  were:  First  vice-pres¬ 
ident,  J.  C.  Roger,  Dyersburg,  States 
Gazette;  second  vice-president,  J.  1. 
Finney,  Columbia  Daily  Herald;  third 
vice-president,  A.  N.  Sherman,  Athens 


Post;  statistician.  Col.  W.  J.  Slatter, 
Winchester;  secretary,  D.  L.  Smith, 
Sweetwater  Telephone;  treasurer,  Rob 
Roy,  Ale.xandria  Times;  executive 
committee,  Rutledge  Smith,  Cooke¬ 
ville  Press;  J.  C.  Rogers,  Dyersburg 
States  Gazette;  W.  B.  Romine,  Pu¬ 
laski  Citizen;  T.  L.  Turner,  hit, -tin 
Mail;  H.  hi.  Linn,  Cleveland  Citizen. 


SITUATIONS  WANTED 

Advertisements  ander  this  classification  will  cost 
One  Cent  Per  Word 


The  annual  convention  of  the  cen¬ 
tral  division  of  the  .-Xssociated  Adver¬ 
tising  Clubs  of  -Xmcrica  will  be  held 
in  Milwaukee  June  14  atid  15. 


EDITORIALS 

Experienced  Newspaper  Writer  will  do  edi¬ 
torial  work  at  reasonable  rates.  Best  of  refer¬ 
ences.  Sample  copy  sent  on  application  Address, 
•  WRITER,”  care  The  Editor  and  IT'bi.isher. 

NEWSPAPER  PRESShlAN. 

Experienced  foreman  and  half-tone  man. 
credentials  that  will  satisfy,  showing  past  and 
present  connections.  Age,  35;  settlea.  not  a 
roamer.  Know  how  to  hustle,  good  executive 
ability  and  organizer.  Teetotaler;  permanent 
:  position  only.  Address  Presssinan,  The  Editor 
AND  Publisher. 


Newspaper  Editors  help  wanted 


'I'he  most  successful  New  X’ork  papers ' 
use  original  illustrations.  | 

Good  pictures  boom  circulation. 

XX'hy  not  emulate  the  Metropolitan 
dailies  ? 

Write  us  for  particulars. 

The  Ethridge  Company 

ILLUSTRATORS  ! 

1 

Madison  Square  Building*  New  York  | 


WANTED— MANAGING  EDITOR 

for  niorniiiR  newspaper  in  city  of  70,000  in  the 
west.  Western  or  Southern  *  man  preferred. 
Mixlerate  salary  to  start  with  and  more  if  he 
suits.  Address  **0  K.,"  care  Editor  and 
Publisher. 


FOR  SALE 


AN  OPPORTUNITY 

to  buy  all  or  part  interest  in  well  established 
class  magazine.  This  publication  has  an  excel* 
lent  held,  catering  to  the  large  business  men  of 
the  country.  My  reason  for  selling  all  or  part 
interest  is  due  to  the  fact  that  other  interests 
require  my  attention,  and  I  have  l>een  unable  to 
secure  a  man  who,  not  having  a  hnancial  in* 
terest,  will  give  the  magazine  the  requisite 
amount  of  attention.  A  bright  opening  for  an 
up-to-date  business  manager.  Address,  Owner, 
c.\KE  The  Editor  and  Publisher. 


FOR  SALE. 

Democratic  Daily  and  Weekly  with  j’ob  office 
in  two-paper  city  of  22,000  in  north  central 
State.  County  scat  and  only  Democracit 
paper  in  county.  Circulation:  daily,  3,400; 
weekly,  1,000.  Hotli  circulation  and  advertis¬ 
ing  can  be  greatly  increased.  Fullest  investi¬ 
gation  will  be  given.  Price,  $40,000  with 
terms,  or  will  sell  half  interest  to  right  man. 
.\ddress  E.  E.,  c/o  Editor  and  Publisher. 


MISCELLANEOUS 

EXCLUSIVE  XX’ASHINGTON 
SPPXIALS 

Short,  snappy  telegraph  news  “  scoops  ”  on 
national  and  other  subjects.  Valuable  addition 
to  regular  press  reports  Cost  reasonable.  Big 
dailies  in  States  take  them. 

Vm'  Newspapers  without  Washington  represen¬ 
tation  write  for  our  inexpensive  and  attractive 
correspondence  proposition.  PRESS  NEWS 
ASSOCIATION,  Metropolitan  Bank  Building, 
Washington,  D.  C. 


RESULTS  GUARANTEED 

Do  business  with  a  reliable  concern.  THE 
UNITED  CONTEST  COMPANY,  Incorporated. 
Cleveland,  Ohio.  Circulation  and  Advertising 
Promoters. 


DAILY  NEWS 

Reports  for  evening  papers,  league  ball  scores 
daily,  special  and  Chicago  news.  Yard's 
News  Bureau,  166  Washington  st.,  Chicago, 
111. 


ADVERTISING  MEDIA 

ILLINOIS. 


Addresses 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday 
Newspaper  west  of  New  York,  and  the 
great  Home  medium  of  theMiddleWest. 


NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 

is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  disatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 


WASHINGTON. 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published. 

Circulation — Daily,  64,222;  Sunday.  80,700. 


WANTED  of  unprinted 
authors.  Those  having 
books  in  Manuscript  should 
write  us  for  a  publisher. 
N.  Y.  AUTHOR’S  EXCHANGE,  145  NASSAU  ST.,  N.  Y. 


BUS.  OPPORTUNITIES 


STATE  CAPITAL  PAPER  FOR  SALE 

Only  evening  paper  in  Eastern  State  Capital 
with  double  the  circulation  of  any  other  paper 
ill  the  field.  Gross  receipts  in  1909  over  $57,000; 
netted  approximately  55.ooo-  Accurate  financial 
exhibit  furnished  responsible  buyers.  City  and 
paper  growing  rapidly.  Long  established  and 
sale.  Price,  $27,500  ;  $15,000  ca.sh  required.  Propo¬ 
sition  No  537*.  H  F  HENRICHS,  Newspaper 
Broker,  Litchfield,  III. 


HAND,  KNOX  (El  CO. 

PUBUAHBRS'  REPRESENTATIVES 

Brunswick  Building,  Kew  York  City. 

nrrsTT'R'u  1  Boyes  Building,  Chicago. 
WLOir-an  I  Building,  St.  LouU. 

OFFICES:  |  Tournal  Building,  Kantai  City. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS 


Ch.irics  Kilgore,  Jr.,  Fulton  street. 
New  York,  is  asking  for  rates 
generally. 

The  Frank  I’rcshrey  Co.,  7  West 
Twenty-ninth  street.  New  York,  is 
plaeing  4,^2  inch  contracts  in  New 
England  papers  for  J.  Ilnngcrford 
Smith  Co.,  Golden  orangeade,  Roches¬ 
ter,  X.  Y. 

George  Batten  Co.,  Fourth  Avenue 
I’uilding,  New  York,  is  placing  5,000 
line  contracts  for  Cordley  &  Hayes, 
New  York.  This  agency  is  also  plac¬ 
ing  orders  for  the  advertising  of  Cli- 
quot  ginger  ale. 

The  J.  Walter  Thompson  Co.,  44 
East  Twenty-third  street.  New  York, 
is  placing  orders  in  a  selected  list  of 
papers  for  the  Canadian  Pacific  Rail¬ 
way,  New  York  city  and  Montreal, 
Canada.  This  agency  is  also  making 
contracts  with  the  larger  Eastern 
dailies  for  the  Pacific  Coast  Borax 
Company,  Persil,  UX)  William  street, 
New  York. 

The  Muller  .■\dvertising  .\gcncy. 
New  York,  is  placing  orders  in  New 
York  papers  for  Klaw  &  Erlanger. 

The  J.  Walter  Thompson  Company, 
44  East  Twenty-third  street.  New 
York,  is  placing  orders  in  daily  papers 
for  the  United  Shirt  and  Collar  Com¬ 
pany,  Troy,  N.  Y. 

The  H.  E.  Lesan  .\gcncy,  527  Fifth 
avenue.  New  York,  is  adding  new 
papers  to  the  list  for  the  advertising 
of  the  National  League  for  Medical 
F'reedom,  1  Madison  avenue.  New 
York. 

Wood,  Putnam  &  Wood,  Boston, 
are  using  Metropolitan  dailies  for  the 
advertising  of  the  Royal  Worcester 
Corset  Company,  Worcester,  Mass. 

The  Volkman  .Agency,  Temple 
Court,  New  York,  for  the  advertising 
of  the  Felix  Tempest  Company. 

Lord  &  Thom.'’.s,  Chicago,  arc  plac¬ 
ing  orders  in  Ohio  papers  for  R.  and 
W.  Jenkinson  '.obacco,  Pittsburg. 

The  .\nieric:m  Tobacco  Company, 
111  Fifth  avenue.  New  York,  is  con¬ 
templating  an  advertising  campaign  in 
several  of  the  larger  cities  to  adver¬ 
tise  a  new  cigar. 

N.  W.  .\yer  &  Son,  Philadelphia, 
are  placing  seven  lines  sixty  times  in 
Southern  papers  for  the  advertising 
of  Capon  Springs  and  Baths,  Capon 
Springs,  W.  Va. 

I  lie  Dorlaml  .Kdvertising  .\gency, 
.•\tlantic  City,  N.  J.,  is  placing  orders 
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in  daily  papers  for  the  advertising  of 
the  White  Mountains,  Jefferson,  N.  II. 
Thi'  agency  is  also  placing  orders  for 
twelve  lines  four  times  a  week  t.f.  in 
Southern  papers  for  Galien  Hall,  .Xt- 
lantic  City. 

The  Fowlcr-Simi>son  Company. 
Clevelatid.  is  placing  five  inches  six 
times  in  Southern  papers  for  the  Dia¬ 
mond  Rubber  Compain-,  Diamond 
tires,  .\kron,  O. 

N.  W.  .Ayer  &  Son,  Philadelphia,  are 
placing  ten  lines  twenty-six  times  for 
Hamilton  College,  Hamilton,  O. 

Roberts  &  Mac.Aviiiclie,  Chicago, 
are  placing  5,(X)0  lines  in  Western 
papers  for  Dr.  T.  Frank  Lynott,  Chi 
cago. 

The  Pabst  Chemical  Company,  Chi¬ 
cago,  is  placing  5,000  lines  in  Southern 
papers  direct. 

The  Gardner  Advertising  .Agency, 
.‘st.  Louis,  is  placing  5,000  lines  in 
Southern  papers  for  the  Frisco  Lines, 
same  city. 

The  Stack-Parker  .Agency,  Chicago, 
is  placing  sixty-six  lines  t.f.  in  South¬ 
ern  papers  for  Myers  &  Co.,  Padneah. 
Ky. 

The  Snitzlcr  .Advertising  .\gency, 
Chicago,  is  placing  20  lines  two  times 
a  week,  52  times  in  Southern  papers 
for  the  Beggs  Manufacturing  Com 
pany. 

The  J.  Walter  Thompson  Company. 
Chicago,  is  placing  new  orders  for  140 
lines  six  times  for  Horlick’s  Malted 
Milk  Company,  Racine,  Wis.  This 
agency  is  also  placing  twelve  inches 
twelve  times  in  Middle  West  papers 
for  Libby,  AIcNeil  &  Libby,  Libby 
food  products,  Chicago. 

The  Snitzler  .-Advertising  .Agency, 
Chicago,  is  placing  5,000  lines  in 
AA'cstern  and  Southwestern  papers  for 
H.  S.  Peterson  &  Co.,  same  city. 

The  Nichols-Finn  .-Agency,  Chicago, 
is  placing  orders  in  Southwestern 
papers  for  Nash  &  Co. 

The  Dorland  .Agency,  .Atlantic  City, 
is  placing  seven  lines,  twenty-six 
titnes  for  the  AA’estmont  Hotel,  same 
city. 

Frtink  Kiernan,  1.56  Broadway,  New 
A'ork,  is  placing  42  lines  nine  times  in 
Southern  papers  for  the  Empire  -Art 
Silver  Company,  New  York. 

The  J.  AA'alter  Thompson  Company, 
Chicago,  is  placing  .500  lines  nine 
times  for  the  Chicago,  Burlington  and 
AJuincy  Railroad,  same  city. 

Greeley  &  Maclntire,  AA’ashington, 
1).  C.,  arc  placing  eleven  lines  52  times 
in  Sunday  papers  through  the  Inter¬ 
state  .Advertising  Co. 

The  .Amsterdam  .Advertising  .Agen¬ 
cy,  1178  Broadway,  New  A'ork,  is 
placing  twenty-one  lines  nine  times 
for  the  Hotel  Gramatan,  Bron.xville, 
N.  Y. 

.Anderson  Nicholas,  1112  Texas  ave¬ 
nue,  Houston,  Texas,  is  placing  two 
inches  e.o.d.  156  times  in  Southern 
papers  for  the  advertising  of  the  Im¬ 
perial  Medicine  Co.,  Houston,  Tex. 

The  Kondon  Manufacturing  Com¬ 
pany,  “Kondon  Catarrhal  Jelly,” 
Minneapolis,  Minn.,  is  asking  for  rates 
direct. 


ROLL  OF  HONOR 


The  following  publications  have  allowed  the  Association  of  American  Ad¬ 
vertisers  to  make  a  thorough  examination  of  their  circulation  records,  and 
.lave  received  certificates  showing  the  actual  circulation  of  their  publications: 


I _ ALABAMA. 

I  ITEM  . Mobile 

!  ARIZONA.  _ 

'  GAZETTE  . Phoenix 

, _  ARKANS^S^ _ 

;  SOUTHWEST  AMERICAN . Fort  Smith 

I  California! 

I  BULLETIN  . San  Francisco 

:  CALL  . San  Francisco 

EXAMINER  . San  Francisco 

FLORIDA. 

METROPOLIS  . Jackeonville 

GEORGIA. 


I  THE  ATLANTA  JOURNAL  (Cir.  S3,lt>3)  Atlanta 


'  CHRONICLE  . .  .  .  .  .  .  . . Auguata 

HERALD . Augusta 

I  ENgUIRER  SUN  _ _ Columbus 

LEDGER  . Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . . Chicagi 

HERALD  . Joliet 

HERALD-TRANSCRIPT  . Peoria 

j  JOURNAL  . Peoria 

I  INDIANA. 

j  JMrNAL  gazette  . . .77  Ft.  Wayne 

NEWS-TRIBUNE  T.T. T.T.7T . Marion 

;  TRIBUNE . Terro  Haute 

THE  AVE  MARIA . Notre  Dame 

IOWA. 

EVENING  GAZETTE . Burlington 

I  CAPITAL  . Det  Moines 

j  REGISTER  AND  LEADER . Des  Moines 

[the  TIMES- journal  . Dubuque 

I  KANSAS 

j  GLOBE  . Atchison 

■  GAZETTE  . Hutchinson 

I  CAPITAL  . .777. 7. 7.77 . Topeka 

KENTUCKY. 

COURIER-JOURNAL  . LouitviUe 

1  TIMES  . Louisville 

I  LOUISIANA. 

I  ITEM  . New  Orleans 

STATES  . New  Orleans 

TIMES  DEMOCRAT . New  Orleans 

MAINE. 

JOURNAL  . , . Lewiston 

MICHIGAN. 


patriot— (April  D  11.028— S  12,024— Jackson 

MINNESOTA. _ 

TRIBUNE  (Morning  and  Evening) .  .Minneapolis 


I  MISSOURI. _ _ 

{  DAILY  AND  SUNDAY  GLOBE . Joplin 

j  MONTANA. 

MINER  . Butte 


j  NEBRASKA. 

:  FREIE  PRESSE  (aver.  circ.  142,440) .  Lincoln 

j  NEW  JERSEY. 

^  PRESS  . Asbury  Park 

I  JOURNAL  . Elizabeth 

TIMES  . Elizabeth 

j  COURIER-NEWS  . PlalnAeld 

I _ NEW  MEXICO.  _ 

I  MORNING  JOURNAL  . Albuquerque 

I  NEW  YORK. 

I  BUFFALO  F.VENINO  NEWS . ...Buffalo 

I  LESLIE'S  WEEKLY  (Cir.  825,000).  Now  Tork 

I  MESSENGER  OF  THE  SACRED  HEART 
I  Hew  York 

|R£CX}XD  . ; . Twf 


NORTH  ^AROLINA^ _ 

NEWS  (At.  cir.  mo.  of  Aug.,  7.609) .  .Charlotte 

NORTH  DAKOTA. 


NEWS  .  Fargo 

P  H  IQ- 

PLAIN  DEALER  . Cleveland 

(April,  D.  83.285— S.  112,442.) 
VINDICATOR  . . Yourgatown 

_ _ OKLAHOMA. _ 

OKLAHOMAN  . Oklahoma  City 

_ PENNSYLVANIA. 

TIMES  . Chester 

DAILY  DEMOCRAT . Johnstown 

JOURNAL  . Johnstown 

BULLETIN  . Philadelphia 

DISPATCH  . L-.mjJ.L- . Pittaburg 

GERMAN  GAZETTE . Philadelphia 

PRESS  . Pittaburg 

TIMES-LE  ADER  .'77777.777. . Wilkes-Barre 

DISPATCH  AND  DAILY . York 

_ SOUTH  CAROLINA. _ 

DAILY  MAIL . Anderson 

DAILY  RECOED.  .7^  .77.777.'. . Col-.imbis 

_  TENNESSEE^  ZZZZ 

NEWS-SCIMITAR  . Memphis 

BANNER  . 77777777777 . Nashville 

RECORD  .  Fort  Worth 

CHRONICLE  . Houston 

SEMI-WEEKLY  TRIBUNE . Waco 

TIMES-HERALD  . 77 . Waco 

WASHINGTON. 

MORNING  TRIBUNE. 7. 7 . .77. ."7.7. 77.”. .Everett 
WISCONSIN. 

EVENING  WISCONSIN . Milwaukee 


CANADA. 

_ ALBERTA. _ 

HERALD  . Calgary 


BRITISH  C^LUMB^. _ 

WORLD  . Vancouver 

TIMES  . Victoria 


_ ONTARIO^ _ 

EXAMINER  . Peterborough 

FREE  PRESS _ .......... T . London 


QUEBEC. 

LA  PATEIE . Montreal 

LA  PRESSE . 7. .... .  .77 . Montreal 


JORNAL  DO  CONMERCIO 

OP  RIO  DE  JANEIRO,  BRAZIL 

A  leading  daily  paper  read  by  all  pur¬ 
chasing  classes.  Its  circulation  covert  an 
area  with  60%  ot  the  population  of  South 
America. 

VASCO  AIKED.  RcprcitBtAliv* 

Tribune  Building  •  New  York 


NEW  BEDFORD  TIMES 

The  paper  that  has  made  New  Bedford, 
Ma8f.g  the  fastest  growing  citj 
in  the  world. 

Average  to  May  I ,  f9|0 

EtcdIo^,  7,803  Sonday,  13.990 

ALFKED  B.  LUKENS  Tribune  Bldg. 
New  York  RepresentatiT#  New  York 
FRANK  W.  HENKELL  Tribune  Bldg. 
Western  RepresentatiTe  Chicago 


Anderson  (S.C.)  Mail 

You  can  cover  the  best  field  la  South 
Carolina  at  tho  lowest  cost  by  using  Tbs 
Daily  Mail.  No  general  advertiser  can  af¬ 
ford  to  overlook  this  field* 

MacQuoid-Alcorn  Special  Agency 

%  Tribune  Building*  H.  T* 

Boies  Building*  Chicago 
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DIRECTORY  OE  ADVERTISING  AGENTS 


General  Agents 


AMERICAN  SPORTS  PUB.  CO. 

Warren  New  Y’ork 
Tel.  Barclay  7U93 


Publishers’  Representatives 


ARMSTRONG.  COLLIN  ADV.  CO. 

Broad  Exchange  Bldd**  New  York 
Tel.  Broad  6148 


BALLARD  ^  ALVORD 

1328  Broadway.  New  York 
Tel.  38th  2246 

CARPENTER  CORCORAN 

26  Cortlandt  St*.  New  York 
Tel.  Cortlandt  7800 


KELLY,  C.  F.  H  CO. 

Metropolitan  Bldd-*  New  York 
People's  Cias  Bldd**  Chicago 
Tel.  Gramercy  3  I  76 


York  city.  Thi.s  agency  is  also  plac¬ 
ing  orders  in  Eastern  cities  for  the 
advertising  of  the  Brunswick-Ralke- 
Collender  Company  “Wickes  Refrig¬ 
erator,”  32  West  Thirty-third  street, 
Xcw  York  city. 


KRUGLER.  FRED’K  M. 

150  Nassau  4St.,  New  York 
Tel.  Beekman  4746 


George  If.  Mead,  Marquette  build¬ 
ing.  Chicago,  is  placing  seven-line  t.f. 
orders  in  Southwestern  Sunday  papers 
for  the  advertising  of  R.  D.  Grove, 
.Maple  Villa,  South  Haven,  Mich. 


CONE.  ANDREW 

Tribune  Buildlnd*  New  York 
Tel.  Beekman  2792 


FRANK  R.  NORTHRIIP 

225  Fifth  Ave..  New  Y'ork 
Tel.  Madison  Sq.  2042 


SMITH  ^  BEDD 

Brunswick  BIdd**  New  York 
Tel.  Madison  Sq.  6187 


DEBEVOISE,  FOSTER  CO. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill.  5235 

FEDERAL  ADVERTISING  AG’CY 
231  West  39th  St..  New  York 
Tel.  Bryant  4770 


I  THE  FISHER  AGENCY 

I  18  East  28lh  St..  New  York 
Tel.  6556  Madison  Square 


FRANK.  ALBERT  &  CO. 

26-28  Beaver  St..  New  York 
Tel.  Broad  5745 


GUENTHER.  RUDOLPH 

115  Broadway.  New  York 
Tel.  Broad  1420 


MEYEN.  C.  &  CO. 

Tribune  Bldd.,  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 
44  Broad  St..  New  York 
Tel.  Broad  1420 


THE  SIEGFRIED  COMPANY 
50  Church  St..  New  York 
Tel.  Cortlandt  7825 


PENNSYLVANIA 


FROWERT.  PERCIVAL  K. 

Stephen  Girard  Rldd*«  Philadelphia 
Tel.  Filbert  5  137 


MEXICO 


THE  PUBLICITY  COMPANY 

San  Diedo.  9.  City  of  Mexico.  Mexico 


American  Home  Monthly 

A  Household  Magazine 

DIstribatlon  statement  of  onr  100,000 
copies,  guarioteed  monthly,  sent  on  re¬ 
quest,  or  St  rate,  40  cents  a  line. 

HENRY  RIDDER,  PublUher 

27  Sprnce  Street.  New  York. 


NO  ADVERTISER  can  overlook  the  clientage  of 

“THE  PANHELLENIC” 

New  York's  Daily  Greek  Newspapertfor  there 
is  no  other  way  that  you  can  teach  the  300.000 
Greeks  in  the  U.  S.whoare  a  frugal  and  thrifty 
class  of  people.  For  rates,  etc  ,  address 

••THE  PANHELLENIC  •• 

50  Church  Street.  New  York.  N.  Y. 
’Phone  7623  Cortlandt 


AUGUSTA  HERALD 

Audusta,  Ga. 

Proven  circulation  is  what  you  get  in 
the  Herald.  Circulation  l>ooks  audited  by 
Association  .American  Advertisers. 

Benjamin  &  Kentnor  Co. 

Foreign  Representatives 

CHICAGO  and  NEW  YORK 


HOWLAND.  HENRY  S..  Adv.  Aiiency 
20  New  81.,  New  York 
Tel.  Rector  4398 


VERRFE  &  CONKLIN.  Inc. 

225  Fifth  Avenue.  New  York 
Tel.  Madison  Sq.  962 

PAYNE  YOUNG 

30  West  ,33d  St..  New  3'ork 
Tel.  Mad.  Sq.  6723 


ADDITIONAL  AD  TIPS. 


'I'hc  Frank  Presbrey  Company,  1 
West  Twenty-ninth  street,  Xew  York 
city,  is  placing  orders  for  twenty  lines 
nineteen  times  in  large  cities  for  the 
advertising  of  the  Plaza  Hotel,  Fifth 
avenue,  Xcw  York  city. 


Procter  &  Collier,  15  West  Sixth 
street,  Cincinnati,  O.,  is  placing  orders 
for  eight  inches,  three  columns,  fifteen 
times  in  the  larger  Southern  Sunday 
papers  for  the  advertising  of  II.  A. 
Scinslicimer  &  Co.,  “Frat  Clothes,” 
Cincinnati. 


The  Ill.iinc-Thompson  Co.,  Fourth 
Xational  Hank  building,  Cincinnati, 
O.,  is  placing  650  inch  one  year  orders 
in  Southern  and  Western  papers  for 
the  Wertheimer-Swarts  Shoe  Co.,  St. 
Louis,  Mo. 

The  Russel  M.  Seeds  Company, 
Claypool  building,  Indianapolis,  Ind., 
is  sending  out  renewal  contracts  for 
the  advertising  of  the  Pincx  Company 
“Pincx,”  Fort  Wayne,  Ind. 

Charles  L.  Doughty,  519  Main 
street,  Cincinnati,  is  placing  four-line 
yearly  orders  for  the  Cincinnati  Cre¬ 
mation  Company,  Cincinnati,  O.,  in 
Southern  Sunday  papers. 

The  Richard  .‘\.  Foley  .Agency,  Bul¬ 
letin  building,  Philadelphia,  is  placing 
fourteen  lines  thirty  times  in  Penn¬ 
sylvania  papers  for  the  advertising  of 
the  Bedford  Springs  Hotel,  Bedford 
Springs.  Pa. 

The  Clias.  H.  Fuller  Co.,  378  Wa¬ 
bash  avenue,  Chicago,  is  placing  in  a 
selected  list  of  cities  orders  for  the 
United  Cereal  Mills  Company.,  “E.  C.” 
corn  flakes.  Battle  Creek,  Mich.,  and 
Chicago.  This  agency  is  also  making 
contracts  for  1,563  lines  with  Southern 
papers  for  the  advertising  of  the  L.  C. 
Grains  Company. 

The  Charles  H.  Fuller  Company, 
378  Waliash  avenue.  Chicago,  is  plac¬ 
ing  orders  for  ten  lines  eighty  times 
in  Pacific  Coast  papers  for  the  adver¬ 
tising  of  Mothcrsill  Remedy  Company, 
“Motlicrsill  Seasick  Remedy,”  Clcc- 
land  building,  Detroit,  Mich. 


The  Publicity  Bureau  of  Richmond, 
617  Mutual  building.  Richmoml,  Va., 
is  placing  orders  in  Eastern,  Middle 
West  and  Southern  papers  for  the  au- 
vertising  of  White  Sulphur  Springs. 
White  Sulphur  Springs,  W.  Va. 


The  Frank  Seaman  Agency,  30  West 
Twenty-third  street,  Xcw  York  city, 
is  making  10.000  line  contracts  with 
the  larger  Eastern  papers  for  the  ad¬ 
vertising  of  the  Rock  Island  Railroad 
Company,  401  Broadway,  Xew  York 
city. 


Wood,  Putnam  &  Wood,  161  Devon¬ 
shire  street,  Boston,  Mass.,  is  placing 
orders  for  seven  lines  seven  times  in 
Xcw  York  State  papers  for  the  adver¬ 
tising  of  Potter  &  Wrightington  Old 
Grist  Mill  Dog  and  Puppy  Bread,  Bos¬ 
ton,  Mass. 


Lord  &  Thomas,  250  Fifth  avenue, 
Xcw  York  city,  is  placing  orders  in 
Pennsylvania  papers  for  the  advertis¬ 
ing  of  the  James  M.  MacDonald  Com¬ 
pany  “Eaz-All,”  2  Rector  street.  New 


The  Asbury  Park  Press 

Is  a  live  newspaper  In  a  lire  town.  Its 
readers  are  a  money-making,  money-spend¬ 
ing  claas.  If  you  want  their  trade  the 
Press  la  your  best  medium. 

J.  LYLE  KINMONTH,  Publisher 

ASBUKT  PARK,  N.  J. 


Botfidd  EngraviDg  Co. 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  on  Time 


DEEP  ETCHED  CUTS  ON 
ZINC  OR  COPPER 


Best  Work  at  Lowest  Price 

Let  us  estimate  on  your  next  order. 
Once  a  customer  always  a  customer. 


THE  LOVEJOY  CO.  Established  1853 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  >  New  York 


IKE  BRITISH  AND  COLONIAL  PRINTER 
AND  STATIONER 

Established  1S78.  Every  Thursday. 

W.  JOHN  STONHILL  &  CO..  58  Shoe  Lane. 

London.  E.  C. 

A  WEEKLY  JOURNAL  of  nome.  Colonial 
and  Foreign  Printing.  EngraviDg,  Stationery 
and  Bookiiiaking  Trades’  Intelligence,  Me¬ 
chanical  and  other  Inventions  Illustrated, 
Noveltiea  in  Stationery,  Books  and  Book 
Manufacturer  Patenta,  Gazette  and  Finan¬ 
cial  Trade  News. 

Annual  Subscription  (52  issues),  post  free, 
53.00. 

The  Leading  Paper  in  the  United  King¬ 
dom  for  the  Printing.  Engraving,  Stationery 
and  Allied  Trades. 

SOME  TRADE  OPINIONS. 

**A  representative  printers*  paper.**— In¬ 
land  Tyi>e  Foundry,  St.  Louis,  Mo. 

“We  do  not  doubt  but  that  the  P.  and  8. 
is  a  good  printers’  Journal  wherein  to  ad¬ 
vertise  our  machinery.” — Paul  Sbnleden- 
wend  A  Co.,  Chicago. 

“Very  popular  publication.” — Challenge 
Machinery  Company,  Chicago. 

“The  leading  Journal  In  England,  so  far 
as  tyiKigrapblcal  matters  are  concerned.”— 
Mc.Millan  Machine  Company.  Ilion.  N.  Y. 

“We  assure  you  we  appreciate  your  pub¬ 
lication.” — Chandler- Price  Company.  Cleve¬ 
land.  O. 

“We  have  long  understood  that  B.  and 
C.  P.  and  S.  to  be  the  leader  of  Its  class 
in  the  kingdom.” — Conger  Engraving  Plats 
Company,  Llnneus,  Mo. 

American  firms  contemplating  opening  np 
foreign  trade  should  place  their  announce¬ 
ments  in  this  paper. 

Rates  on  application  to  ALBERT  O-DON- 
OGHUE,  534  W.  125th  St.,  New  York. 

Send  for  sample  copy. 


PROFIT 

pw  IN  EVERY  PAGE  #  , 

There's  profit  tn  every  pace  of  Thc  AMtSlC^ 
PniSTCiL  It  B  a  treawry  o<  inlormatioo,  imping 
lion  and  education  in  typography.  pre*wo^  do- 
r  Mgning.  photo  encraving.  book  making,  itationcryw 
f  printing,  kthography  and  printing-ottkv  methods 
article  in  every  wue  h  practical— wery  department  ■  edited 
by  a  master  in  his  kne.  ^ 

Generous  reproductions  of  good  printing,  and  cricicai  studies  (d 
specimens  sent  in,  add  immensely  to  its  vakie. 

The  employing  printers  managers  and  pre»men  t^ho  read  Ths 
American  Printer  find  their  views  broadened,  their  product 
bettered,  their  office  and  shop  systems  more  productive 
^  Read  by  the  men  before  »hom  he  must  pre-  ■■ 

sent  his  arguments  if  he  is  to  mAe  a  safe,  L 

The  American  Printer  presents  to  the  ad- 
\ertner  a  tremendous  purchasing  po»er.' 

Manufacturers  and  drtnbutors  of  print¬ 
ers'  suppfies  find  its  advertising  cofumna 
extremefy  productive  of  profitable  busn 
^  ness.  It  carries  the  advertiMig  of  the 
best  firms  in  the*  lines— the  adver¬ 
tisements  printed  in  it  carry  weight. 

Send  20  cents  today  lor  sample 
copy.  Price  per  one  year  S2.00. 

Oswald  Pu  ausHiNC  CoMrANY. 

hau.  Puo.  NSW  Yoa% 


TAKE  IT  TO 


CNTIMEAILTIffiTTO 


THE  FASTEStT( 

engravers'^ 

ON  EARTH^ 


OWERS  PHOTO  ENQfcAVINGCOV 

l54NsL3sauStNX  Tel.  4200-4  Beekraea 


THE  PUBLISHERS  METAL  CO. 

134  Metropolitan  Ave.,  Brooklyn 

Adopt  our  system  and  save  20%  on  your  metal  bill 

We  have  demonstrated  after  a  year's  experience  with  our  system  of  making  metals  that 
we  can  save  at  least  20  per  cent,  on  the  metal  bill  of  any  metropolitan  daily 
All  we  ask  is  a  trial. 

FACTORY,  134  METROPOLITAN  AVE.,  BROOKLYN 

Hygrade  Autoplate.  -Senior  or  Junior,  Stereotype,  Coiubination  or  Linotype  Metals 


The  Garwood  Electric  System  1 

Allows  the  press  to  be  slowed  down  smoothly  from 
highest  speed  down  to  slowest  speed  without 
breaking  the  web,  saving  both  power  and  time.  I 

Garwood  Electric  Company  I 

New  York  I 

Philadelphia.  Chicago.  St.  Louis.  Plltshurd.  Boston  I 


Send  To-day  for  the  List  of  Users  of 

“  TKe  Kohler  System  ” 

We  have  put  in  one  million  five  hundred  thousand 
dollars  worth  of  machinery  for  the  electrical  con¬ 
trol  of  printing  presses. 

KOHLER  BROS.,  277  Dearborn  Street,  CHICAGO 

LONDON:  NEW  YORK: 

56  Ludgate  Hill,  E.C.  No.  1  Madison  Avenue 
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fifty  YEARS  A  MASON.  1 

R.  W.  Lowenstein  Recipient  of  Dis-  ; 
tinguished  Honors. 

In  r<.‘C('gnition  of  fifty  yc.'irs  of  con¬ 
tinuous  Maxinic  activity,  R.  \V. 
Knianucl  Lowenstein,  well  known  as 
a  writer  on  Masonic  subjects  and  for 
many  years  a  memlter  t>f  tlie  Xew 
Vf)rk  I’rcss  Club,  lias  been  signalli 
iionorcd  by  va.ious  Masonic  Ixxlies  of 
the  city. 

f)n  Tuesday  evening  .Mr.  I.owen- 
ste:n  was  tendered  a  dinner  at  Slier-  j 
ry's  by  Knipire  Cli.ipel  and  presented  | 
with  a  ni.igniliceiit  keystone  of  solid  | 
g(d<l,  and  on  Saturday  hi't  at  a  meet¬ 
ing  of  the  Krooklyn  .Masonic  Veterans 
he  was  crowned  a  Patriarch,  a  distinc¬ 
tion  iimistially  rare. 

Recently  the  l-'.astern  Star  Loilge, 
Xo.  227,  of  Manhattan,  presented  Mr. 


R.W.  lowknstkin 

Lowenstein  with  a  22-karat  sidiil  gold 
engraved  plate  measuring  two  anil 
one-<iuarter  by  four  inches. 

These  golden  tokens  of  appreciation, 
coming  to  ^Ir.  Lowenstein  in  the’  twi¬ 
light  of  a  career  eminent  for  lidelity 
and  devotion  to  hi'  fellowman,  ari; 
jiarticularly  jileasing  to  his  host  of 
newspaper  friends,  wlio  hope  that  he 
may  be  'pared  for  many  more  years 
of  usefulness. 

Mr.  Lowenstein  was  born  in  .Xus- 
tria  and  came  to  Xew  X'ork  when  a 
boy.  He  began  his  neW'paper  career 
early  in  life,  becoming  connected  with 
the  idd  Xew  York  Dispatch.  He  was 
at  one  time  part  owner  of  the  .Xew 
York  Messenger  and  Xorth  Sunday 
Times.  He  was  later  identilied  with 
the  Xew  X'ork  Time',  the  Commercial 
.Advertiser,  and  was  for  many  years 
Masonic  editor  of  the  Xew  York 
Tribune. 


WITNESSES  FOR  THE 
SHOWALTER  SERVICE 

Sumlier  15.  H  E  COTTREI.l,. 

Vice-President  Toledo  Blade  Co.: 
••  We  find  yourservice  very  helpful  in  many 
lines,  and  do  not  feel  that  we  can  offer  any 
sngarestions  for  improving  it." 

Number  18.  THEODORE  BODESWEIN. 

The  New  I.ondon  Day  : 
“I  suppose  we  could  do  without  your  ser¬ 
vice.  but  I  do  not  want  to  try  it.” 

Number  17  E.  A  THOMl*SON. 

Publisher  Denison.  Tex..  Herald  : 
••  The  aerrice  ia  very  satisfactory  to  us  ■' 
The  Showaller  Service  Can  Do  As  Much 
lor  Yowr  Paper  As  Your  Paper  Can  Do 
for  Ab>  Oar  of  Your  Adverflsers. 

Read  that  over  again. 

W.  0.  SHOWALTER  -  1 50  Nassau  Strer*,  Hew  York 


HONOR  GRAHAM’S  MEMORY. 

New  York  Legislative  Pays  Tribute 
to  Former  Albany  Correspondent. 

(.''picial  to  The  Euitoe  and  I’cblisher.) 

.\lliany,  X.  Y.,  June  2. — Both  the 
Senate  and  .Xssemhly  adjourned  on 
May  26  out  of  respect  to  the  memory 
of  (ieorge  Edward  Graham,  former 
.Mbauy  correspondent  of  the  .X-Ssocia- 
tell  I’rcss,  who  died  in  Los  .Xngeles, 
Cal.,  in  January.  Before  adjourning 
both  houses  adopted  the  following 
residution,  which  was  presented  by 
Senator  Grattan  of  .Albany : 

“(jeorge  Edward  Graham  was  horn 
in  the  city  of  .Albany  forty-live  years 
ago  and  was  an  honored  resident  of 
this  city  to  within  a  few  ye.Trs  of  his 
death.  Xll  his  life  he  was  engaged  in  , 
the  profession  of  journalism  and  was; 
a  credit  thereto.  .Xs  a  corresiiondcnt ' 
of  the  .Xssociated  Press  he  stood  be-: 
side  -Xdmiral  Schley  on  the  bridge  of 
the  battleship  Brooklyn  in  the  famous 
battle  of  Stinfiago.  .Xs  the  .All)an3’ 
correspondent  of  the  .Xssociated  I’ress: 
he  reported  the  Legislature  and  the 
doings  at  the  State  capitol  for  many 
years.  XX'hilc  his  scent  for  news  was 
keen,  his  pen  was  ever  facile  and  his  ; 
writings  never  left  a  sting  in  the  hearts  \ 
if  those  he  wrote  about. 

‘‘.Xlr.  Graham  died  in  I. os  .Xngele.s  | 
in  January,  1910,  and  in  his  death  the  j 
ioiirnalistic  profession  lost  a  shining  \ 
light  and  the  citi/enship  of  the  Em-  I 
pire  State  an  honored  member. 

“Resolved.  That  we  deeply  regret  \ 
the  death  of  George  Edward  Graham 
and  convey  our  sympatity  to  his 
widow  and  familj'.  Be  it  further 
“Resolved,  That,  when  the  Senate 
adjourn  today,  it  he  in  honor  of  the 
memorv  of  Mr.  Graham.” 


OVER  $65,000  CASH 

- -  and  - 

8,788  paid  in  advance  subscribers  procured  for 

The  Times-Democrat’s 

EUROPEAN  TOUR  CONTEST 

New  Orleans,  May  21,-1910. 

To  Brother  Newspaper  Publishers: 

There  has  just  been  Hnished  on  this  paper,  a  Kuropeaii  trip  contest,  whereby  we  are 
sending  eighteen  women  on  a  forty-eiglit  day  lour  to  KngUnd.  flollaod.  Germany.  France 
and  Belgiiirn  stopping  at  the  cities  of  Liverpool.  London.  Amsterdam,  Cologne,  Coblentz, 
Biebrich.  Weisbaden.  Munich,  01>erammergau  (where  the  world-renowned  Passion  Play  will 
be  attended),  Lucerne.  Paris.  Brussels  and  Antwerp. 

This  contest  was  commenced  on  January  16th  and  closed  at  10  o'clock,  Saturday  evening. 
May  2t.  1910 

In  this  space  of  time,  we  secureil  the  amazing  number  of  8»r88  paid-in  advance 
subscriptions  and  t<x>k  in  $65,255.23.  When  we  take  into  consideration  the  fact  that  less 
than  half  the  population  of  our  territory  is  composed  of  Ktiglish  si>eaking  white  i>eople, 
we  are  all  the  more  surprise<l  aii<l  pleased.  We  feel  that  we  cannot  speak  too  strongly  in 
favor  of  the  merits  of  this  proposition  as  a  newspaper  circulation  promotion  scheme 

This  contest  wasconducted  for  us  by  The  Publishers*  Circulation  Service  Company, 
9^1  Marbridge  Building.  Herald  S<]iiare.  New  York  City,  which  has  done  everything  in  its 
power  to  make  this  deal  a  wonderful  success.  They  have  einployeti  none  but  the  highest 
grade  of  men  and  have  lived  up  to  every  detail  of  their  contract  with  us,  exceeding,  in  many 
cases,  the  terms  of  same. 

The  contest  was  under  the  personal  supervision  of  Mr.  R  J.  McCoy,  who  has  proven 
himself  to  l>e  a  man  of  very  great  ability  and  who  thoroughly  understands  every  detail  of  his 
profession. 

When  this  proposition  was  started,  we  were  very  dubious  as  to  the  possibility  of  its 
success,  owing  to  the  fact  that  this  is  oneof  the  highest  priced  daily  newspapers  in  the' United 
States — its  subscription  price  being  >12  00  per  year.  But  we  now  hnd  that  we  were  wrong. 

Yours  very  truly, 

THE  NEW  ORLEANS  TIMES-UKMOCR AT. 

Ashton  Phelps,  President. 

This  is  the  larifest  and  most  successful  Contest  Company  in  the 
business.  It  pays  to  det  the  BKST — it  costs  no  more 
than  inferior  service  rendered  by  unknown  orunreli* 
able  companies.  We  secure  none  but  paid-in-advance 
subscriptions  — our  contests  finance  themselves. 

MARBRIDGE  BUILDING 
NEW  YORK  CITY.  N.  Y. 


PHELON  MAKES  CHANGE. 


S.  F.  SUTHERLAND  DEAD. 


JOSEPH  PULITZER.  JR.,  WEDS. 


Well-Known  Journalist  Married  to 

Miss  Elinore  Wickham  of  St.  Louis. 

Joseph  Pulitzer,  Jr.,  sou  of  Joseph 
Pulitzer,  proprietor  of  the  Xew  A’ork 
XX’orlil,  was  luarrieil  iii  St.  T.ouis 
XX'eilnesilay  to  Miss  Elinore  1'.  XX'ick- 
hani,  daughter  of  Mrs.  Eilinuiul  E. 
XX'ickhaiii.  The  cercnioiu'  was  per- 
lormeil  at  the  hi,unc  of  the  bride  by 
the  Rev.  Dr.  \X'.  J.  McKittrick,  pastor 
of  the  Eirst  Presbyterian  Church,  in 
the  presence  of  over  three  hunilroil 
guests. 

l-'ollowing  the  reception.  Mr.  Pulit¬ 
zer  anil  his  bride  departed  for  .Xsh- 
ville,  X.  C.  They  will  sail  from  Xew 
X'ork  on  June  16  for  a  tour  of  Europe 
.Xmong  those  who  attenileil  from  Xew 
X’ork  were  Raliih  Pulitzer,  brother  of 
the  groom,  who  acted  as  best  man, 
and  his  mother,  Mrs.  Joseph  Pulitzer. 

The  wedding  gifts,  which  were  un¬ 
usually  costly,  included  a  solid  gold 
dinner  service  valued  at  $5().0(K),  a 
present  from  Joseph  Pulitzer. 


Will  Cover  Baseball  for  Times-Star 
and  Syndicate  Anecdotes. 

\X'.  .X.  Phelon,  the  well-known  base¬ 
ball  writer,  has  severed  his  connection 
with  the  Xew  York  Morning  Tele¬ 
graph  and  will  cover  the  games  for 
the  Cincinnati  Times-Star.  Mr.  Phelon 
has  been  writing  baseball  “dope”  for  a 
great  many  years,  and  he  is  not  only 
thoroughly  familiar  with  the  game  but 
is  also  personally  acquainted  with 
nearly  all  the  players  of  both  leagues. 

-Xlthongh  Air.  Phelon  has  about  all 
that  any  man  of  ordinary  capacity  for 
work  would  care  to  undertake  in  his 
duties  oil  the  Times-Star,  he  has  an¬ 
nounced  that  he  will  write  a  series  of 
daily  anecdotes  about  famous  players. 
The  series  is  called  “Little  Stories 
About  Big  Players,”  and  copy  is  being 
sent  out  to  a  few  of  the  larger 
newspapers  tliroiigliout  the  country 
throngli  Rohic's  Feature  Service,  of 
2.X9  Broadway,  Xew  York. 


Cable  Editor  of  Laffan  Bureau  Dies 
After  Long  Illness. 

S.  E.  Sutherland,  day  cable  editor 
.  of  the  Laffan  Bureau  for  the  past 
I  eight  years,  died  Tuesday  at  his  home 
in  Manhattan.  He  had  been  ill  for 
some  time. 

Mr.  Sutherland  was  horn  in  Inver¬ 
ness,  Scotland,  and  was  a  graduate  of 
Glasgow  College.  He  began  his  news¬ 
paper  career  on  the  San  Francisco 
Chronicle  under  the  late  XX'illiam  M. 
Laffan.  He  was  also  connected  at 
:  various  times  with  the  San  Francisco 
Call  and  Dailj-  Report.  He  was  an 
I  authority  on  military  affairs, 
j  Mr.  Sutherland  leaves  a  widow,  a 
I  niece  of  M.  H.  De  Young,  of  the  San 
!  Francisco  Chronicle. 


XVill  Make  Own  Paper. 

It  is  reported  that  the  Butterick 
Ptihlishing  Cotnpanj',  publishers  of 
the  “Delineator”  and  other  publica¬ 
tions,  plans  the  erection  of  a  large 
paper  mill  at  Watertown,  X.  Y. 


Benefit  for  Hamilton  Marshall. 

i  The  many  friends  of  Hamilton  Mar- 
I  shall,  one  of  Xew  York  City’s  best 
'known  newspaper  men,  are  planning  a 
i  performance  for  his  benefit  to  be 
i  given  at  either  the  Casino  or  Herald 
'  Square  on  June  12.  An  attractive 
'  program  will  he  presented. 


DRISCOLL  HONORED. 

Well-Known  Newspaper  Man  Heads 
Bureau  of  Weights  and  Measures. 

Clement  J.  Driscoll,  prominently 
ci>nnectcil  with  the  Xew  York  Even¬ 
ing  Journal  anil  one  of  Xew  X’ork’s 
best  known  newspaper  men,  has  been  ; 
appointed  head  of  the  Bureau  of  ■ 
XX'cights  and  Measures  by  Mayor  Gay-  i 
nor.  The  salary  of  the  office  is  $5,0(K)  j 
a  year,  having  been  raised  from  $2,500.  | 
Mr.  Driscoll  was  recently  named  a 
nienihcr  of  the  committee  on  conges- 1 
tion  by  the  mayor.  He  is  also  presi¬ 
dent  of  the  East  Side  I’nre  Milk  j 
I-caguc.  i 


The  “Earthing  Gazette”  has  been 
launched  in  Moscow,  Russia.  It  is 
probably  the  cheapest  daily  newspaper 
in  the  world. 


G.  H.  Rowe  Interested  in  New  Bank. 

George  H.  Rowe,  ex-president  of  the 
Xew  X'ork  Press  Club  and  member  of 
the  editorial  staff  of  the  Brooklyn 
Times,  is  one  of  the  organizers  of  a 
new  hanking  institution  for  Brooklyn, 
called  the  Greenpoint  Xational. 


C,  Our  guaranteed  News  at  4c*  pound 
New  York  City,  has  the  largest  circulation 
of  one  quality  Black  News  Ink  among 
publishers  who  want  a  real  Black  Ink 


AMERICAN  INK  CO. 


12  DUANE  STREET 


